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SCIENCE AMERICAN ASSOCIATION FOR THE ADVANCEMENT OF SCIENCE
1515 MASSACHUSETTS AVENUE, NW, WASHINGTON 5, D.C. ® DUPONT 7-7171

1 June 1960

Professor Norbert Wiener

Department of Mathematics
Massachusetts Institute of Technology
Cambridge, Mass.

Dear Professor Wiener:

Your article in Science certainly aroused
much interest. I am enclosing a copy of a note by
Arthur L. Samuel of the International Business
Machines Corporation, which we have decided to
accept for publication as a report in Science.

Although I realize that your plans for a
trip to Europe may make it impossible for you to
prepare a reply within our usual time period of two
weeks, I hope that you will let me know your inten-
tions. If you can reply within a month or six weeks
this will be quite satisfactory.

Sincerel;l

“t‘isAu-__.
Graham DuShane
Editor

Enclosure

GDuS: 1w




Ty BOKOY BAKAEMHL TIPOBECCOP H.BUHEP

B TeyeHEe IOCHeNHNX XeT My padoTaeM Hal BONpOCaMI
HellpORHOepHeTHEKN, B YACTHOCTHE, HaJd NpoOieMol MogeinpoBa-
HUfi B KMCepHEeTHUSCKXX CHCTEeMAX IPHHIMIIOB YCIOBHO-pe(iIek-
TOPHOI MeRTelbHOCTH MOSIA, OTKPHTOH liraHOM [IleTpoBHUeM [[2B-
JOBHM. B CBOEX HCEJeNOBAHMAX IO PANY BONPOCOB MM KCXOJHIKE

M3 TeopeTHUeCKEX HONOXeHEi Bameil ruurm "KUBEPHETHKA".

PesynpTaTH HalMX MCCleroBaHuii, B MX TeopeTHUecKoli uacTH,

OHNM TIpeIMeTOM Hamero cooCueHEA "AHAANS IPHHIMIOB paGOTH
CaMOODTaHUSYDIXXCA CHCTEeM B TexHNKe K OHOJOIHE" - H8 KOH=-
GepeHIEN 110 nepepaGoTKe HH)popMAL[WM, OpraHM3oBaHHOH DHECKO
B moHe 1959 roja B I[lapuze.

C Ipyroii CTODOHH, HEKOTODHe DesSyJNsTATH GHIE 00OCmeHH
B RHEre "[IPOBIEMH HEAPOKHMBEPHETVKH", KOTOpYyD HaupaBIiD
BaM ¢ GIArOIAPHOCTLD 32 TO YIOBOIBCTBH®, C KOTODHM # UH=-
TaD BamE TDYAH.

Hamy pa0oTH npojomranTcsi M IanT H3BeCTHHe NSDCHEKTHBH
I8 MeIMIMHH. B yacTHOCTN, B HAUEX MCCHELOBAHMAX NONYUNIH
JanbHelmee pasBETHEe Bamy npefcTaBleHH O 3HAUSHHH Hapyme-

Huji NEPKYNANNE BOsGymIeHHA IAA NCHXONATOIOrHH.

2 mag 60r. C MCKpeHHNM yBa

EeHHe
Tipojeccop /éf}ﬂ"ﬁ /C.HJBPAIHEC/

MockxBa, ARKaneMus MeLHIIMHCKMAX
Hay X CéGP. ConfdHra 14.
[Ilpodececop BPANHEC Camymn HaTAHOBHMY

. 5.5 K. Mosoow , oo diny MMJuM
I ¢ iliamas Pioeck f L Braines.




In the course of the recent years, we have been
working problems on neuro-cybernetics; in particular on the
problem of model making in cybernetic systems of principéds
of the conditioned reflex activity of the brain, the open
problem first investigated by Pavlov. In ocur investigations on
a number of cuestions, we proceeded from the theoretical
hypothethisis of your Book,

Results of our researches in their thepretical part were
the subject of our reports to the conference on the UNESCO
INFO Oreanization in 1959 in Paris= " Analysis of Principles
of Work of Selforganizing systems in techniks and Biology."

On the other hand, some results were generalized in the
book "Problems of NeurO-Cybernetics", which I am sending you.

With gratitude I send this to you for the pleasure I
got from reading your book.

Our work containing this might give prospects for
medicine, In the past our researches got us the furtherest devel=-
opment of your ideas on medsurlng of the 1nteq§pnb10n of cir=-
culation of excitons ‘cr»-—- Erology,

' With 'fe'sp-éé"ts////////// Eira




BROWN UNIVERSITY

ProVIDENCE 12, RHODE ISsLAND

June 2, 1960

Mrs. Eva-Marla Ritter

Secretary to Professor Wiener
Department of Mathematics
Massachusetts Institute of Technology
Cambridge 39, Massachusetts

Dear Mrs. Ritter:

I find that I have twelve reprints
of Part I of my Acta paper with Professor
Wiener but twenty-four reprints of Part II,.
In case you have a surplus of Part I reprints,
we could exchange about slix so that we have
about eighteen complete sets.

May I suggest that in view of your
infrequent hours and my uncertain program you
leave six surplus reprints (Part I, I hope)
with Professor Relssner's secretary . When
I come to Cambridge again, I will leave my
spare reprints with her.

Please let me know.
With kind regards,

Sincerely yours,

fo' ﬁ4&4&4~g
P. R. Masani




936 West 17th Ave,
Vancouver 9, B.Ca

June 3, 1960,

Professor Norbert Wiener
Massachusetts Institute of Technology
Cambridge 39, Mass.

Dear Sir:

It has been my good fortune to read an article in the New
York Times magazine, June 2, 1957, on "Analysis of the Child Prodigy".

I have uncovered a number of rare phenomena in a 16 year
old boy = one Jerry Parker by name. I am convinced that he is psychic.

Though I don't feel he is a child prodigy I would like to
help him secure a vocation he would be suited for.

Professor, would you please send me the name of a book or
two on the subject which could help me further my own limited knowledge
of this type of person. Furthermore, we don't forget those who give us
2 helping hand,

Through some very obscure channels I have uncovered the
followings:

1. They employ genii like my young friend in New York.

2o In recent times electronic brains are in direct come-
petition with my friend but one basic advantage Jerry
would have is that office space is at a premium in
these large cities and many of these electronic brains
are too large to fit in,

Generally they are frail, not too proficient in
athletics.

They are generally introverts and they don't socialize
too easily,

Morally speaking they are quite puritanical by nature.

They rarely live past 35 years of age because they
burn the candle at both ends while working and living
and also Jerry can expect to have a lingering difficult
death,




Professor Norbert Wiener, (cont'd)
Te They are generally quite eccentric and they generally
have a number of mental problems.

If you can add to this list or correct any errors I may have
made I will be most grateful to you.

Yours truly,

il o o i
Sl ek

Syd Goedrich.




TUFTS COLLEGE

DEPARTMENT OF PHYSICS 3 June 1960 MEDFORD 55, MASSACHUSETTS

Professor Norbert Wiener

Departrent of Mathematies
Massachusetts Institute of Technology
Cambridge, Massachuwetts

Dear Professor Wiener:

We should, indeed, be interested in your
speaking In the University Lecture Series in
the Spring, instead of in the Fall as first
suggested, May I choose March 12, at 8 PM?
This is a Tuesday; another Tuesday might do
Just as well. However, I should like to settle
on a date before you leave on your trip.

Thank you very much for your reply; we
look forward to what you will have to say,

Yours sincerely,

et Eoff

Julian K. Knipp




Prof. Norbert Wiener
MT P
_Cambridge, Mass.

SRR

llogcow, June 3d,136).

Dear Prof. Wiener,

It is a great pleasure for me to send you téﬁﬁﬂzints
of some of my works concerning the theory of extrajlaion and
filtration, the theory of information and the theoly ofWiener s
integrals in a functional space. Under a separate lbver] am
also sending a small popular book on the theory ofinfcrmation
written by my brother and me. I would like to hopethe works
and the book sent prove to be of some interest to yu.

I would appreciate receiving from you your 3cent works,
which are of great interest to me.

With best wishes to you,

Sincerely yours,

/4' (/(([, m (Af.Yaglom)




EDWARD ADAMS RICHARDSON
31 EAST CHURCH STREET

BETHLEHEM, PENNSYLVANIA

Professor Norbert Welner, June 4, 1960
Mass, Inst, of Tech,,

Cambridge,

Mass,

Dear Sir:

I am aware that your prime interest is
the theory and practice of information handling,
It is possible that you may have some interest
in the history of the art,

The enclosed paper recovers, I belleve,
some very Iinteresting information concerning
a simple, but rather sophisticated system
of infarmation handling in the guidance of
ships into port, So far as has been known hltherto,
& ship beacon eomprised a light vislble around
the whole horizon, At least I have been so informed
by the Peabody Museum in Salem regarding con=
dltions more than 100 years ago, Yet in the
structure described, not less than about 300
years old, perhaps as much as 600 years old,
wo find a fireplace and two windows adapted to
guiding a ship from the exit ©f Vineyard
Sound all the way lnto the harbor of Newport,
Rhode Island, This includes rather winding and
dangsroud chennels,

The paper, entitled, THE BUILDER OF THE
NEWPORT (Rhode Island) TOWER, by the undersigned,
Journal of the Surveying and Mapping Division,
Proceadings of the American Soclety of Clvil
Engineers, vol, 86, No, SU 1, paper number
2383, published February, 1960 is enclosed,

If the spirlit should move u to discuss it,
disoussion 1s open unitil July 1, 1960,

It 1s hoped that the papser may have soms
interest for you,

Thé undersigned 1s a graduate of M LT
IT, '19, His record, if of lnterest s
to bexfound in Who's Who in Engineeri

Very sincersely yours,

_—_, ‘ ) (. »
C—;(f{»_/(__,_ g! 5"1 et Lt :i-Lt (W% S A




ARMY BALLISTIC MISSILE AGENCY
U.S. ARMY ORDNANCE MISSILE COMMAND
REDSTONE ARSENAL. ALABAMA

N REPLY

rerer 1o ORDAB-DJ

Dr. Norbert Wiener

Professor of Mathematics
Massachusetts Institute of Technology
Cambridge 39, Massachusetts

Dear Dr. Wiener:

The Army Ballistic Missile Agency has recently established a
Space Science Seminar for the purpose of having recognized scientific
authorities make presentations to the scientists at Redstone Arsenal.
We would be very much interested to have you address this group during
the latter part of this year. I would suggest either October or Novem-
ber, whichever is more convenient for you.

This presentation would be given to a selected audience consisting
of the Development Operations Division Laboratory Directors, personnel
designated by the directors, and other top personnel of the Army
Ballistic Missile Agency. Expected attendance would be approximately

50 people. We have in mind a 45 minute talk, beginning at 10:00 a.m.,
followed by a one-half hour discussion. If you prefer, your presenta-
tion could be arranged for the afternoon.

The type of presentation which has greatest appeal to the directors
is a condensed, rapid, formal talk on an advanced topic. It can be on a
scientific level with some formulas, mathematics, physics, and chemistry
included. A summary on the ''state of the art' in your particular field
would be appreciated. The audience is more interested in broad, but
factual aspects of the topic than in intricate details. - We leave the
selection of your topic otherwise entirely up to you. A classified
meeting can be arranged if you so desire,

During the remainder of the day, you would be given a tour of the
research facilities on the Arsenal, provided you are interested and that
you obtain the proper security clearance. A SECRET clearance request
should be sent in by you to:

Commander

Army Ballistic Missile Agency

U. S. Army Ordnance Missile Command
Redstone Arsenal, Alabama

Attn: Visitor Control




ORDAB-DJ
Dr. Norbert Wiener

A method for adequate reimbursement will be discussed by our Person-
nel Office in direct correspondence with you. I believe that this matter
will be handled with a minimum of 'red tape' and will be acceptable to
you.

As president of the Alabama Section of the American Rocket Society,
I wish to submit to you another request in the interest of our local
engineering community. Our Section would be highly interested to have
you as the speaker at an evening meeting which would be scheduled for
8:00 p.m. on the same or the preceding day of your presentation to the
Space Science Seminar. The participants for this meeting would consist
of employees from this agency and other Redstone Agencies, such as the
Army Rocket and Guided Missile Agency, the Ordnance Missile Laboratories,
the Ordnance Guided Missile School or local missile contractors, such as
Chrysler Corporation, Thiokol Chemical Corporation, Rohm & Haas, etc.,
as well as smaller local companies with guided missile interests. From
experience, the attendance for these evening meetings runs normally
from 75 to 100 people. An unclassified talk is ordinarily desired, how-
ever, arrangements for a classified presentation can be made. The topic
can be the same as in the morning presentation; however, a slightly
modified subject or even an entirely different topic would be desired,
if you could arrange this. This would encourage further participation
by the attendees of the morning presentation. The evening presentation
should be aimed at an audience which lis tens in a much more relaxed
atmosphere. Slides and movies may be included, if you wish. A dis-
cussion period is normally included at the end of the talk.

We would appreciate hearing from you soon regarding this matter,
due to the numerous details that will have to be worked out. Also,
in the event you accept either or both of these invitations, we would
like to have the titles of your presentations and your requirements
for slide projector, movie projector, blackboard, etc.,, as soon as
possible.

We look forward to an early reply from you.

Very truly yours,

200 0

7

KONRAD K. DANNENBERG
Chairman
Space Science Seminar




ORDAB-DJ

Dr. Nerbert Wiemer

Professor of Mathematics
Massachusetts Institute of Technology
Cambridge 39, Massachusetts

Dear Dr. Wiener:

The Army Ballistic Missile Agency has recently established a
Space Sclence Seminar for the purpose of having recognized scientific
authorities make presentations to the scientists at Redstome Arsemal.
We would be very much interested to have you address this group during
the latter part of this year. I would suggest either Octeber or Novem-
ber, whichever is more convenient for you.

This presentation would be given to a selected audience comsisting
of the Development Operations Division Laboratory Directors, personmel
designated by the directors, and other top persommnel of the Army
Ballistic Missile Agency. Expected attendance would be spproximately
50 people. We have in mind a 45 minute talk, begimaing at 10:00 a.m.,
followed by a one~half hour discussion. If you prefer, your preseata-
tion could be arvanged for the afternoon.

The type of presentation which has greatest appeal to the directors
is a condensed, rapid, formal talk om an advanced topic. It can be on a
scientific level with some formulas, mathematics, physics, and chemistry
included, A summary on the “"state of the art” in your particular field
would be appreciated. The audience is more interested im broad, but
factual aspects of the topic tham in imtricate details. We leave the
selection of your topic otherwise emtirely up to you. A classified
meeting can be arranged if you so desire.

During the remainder of the day, you would be given a tour of the
research facilities on the Arsenal, provided you are interested and that
you obtain the proper security clearamce. A SECRET clearance request
should be sent in by you teo:

Commander

Army Ballistic Missile Agency

U. S. Army Ordnance Missile Command
Redstone ~wenal, Alabama

Attn: Visiter Ceatrol



ORDAB-DJ
Dr. Nerbert Wiemer
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sel Office in divect correspendence with you. I believe that this matter |
will be handled with a minfmum of "red tape” and will be acceptable to !
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you.

As president of the Alsbama Section of the American Rocket Seciety,
I wish to submit to you another request in the interest of our leocal
engineering community., Our Section would be highly interested to have
you as the spesker at an evening meeting which would be scheduled for
8:00 p.m. on the same or the preceding day of your presentation to the
Space Science Seminer. The participaats for this meeting would comsist
of employees from this agemcy and other Redstome Agencies, such as the
Army Rocket and Guided Missile Agency, the Ordnance Missile lLaboratories,
the Ordunance Guided Missile School or local missile cemtracters, such as
Chrysler Corporation, Thiokel Chemical Corporation, Rohm & Haas, etc.,
as well as smaller lecal companies with guided missile interests. From
experience, the attendance for these evening meetings rums normally
from 75 to 100 people. An unclassified talk is ordimarily desired, how-
ever, srrangements for a classified presentation can be made. The topic
can be the same as in the morning preseantation; however, a slightly
modified subject or even an entirely differemt topic would be desired,
if you could arrange this. This would encourage further participation
by the atteadees of the worning presentation. The evening preseatatiom
should be aimed at an sudisnce which listens in a much more relaxed
atmosphere, Slides snd movies may be iucluded, if you wish. A dis- e
cussion period is normally included at the end of the talk.

We would appreciate hearing from you soon regarding this matter,
due to the numerous details that will have te be worked out. Also,
in the eveat you accept either or both of these invitations, we would
iike to have the titles of your presentations and your requirements
for slide prejector, movie projector, blackboard, etc., as scon as
possible,

We look forward to an early reply from you.

Very truly yours,

L E
/K/z////w%f/% 0 7




*Xme 6, 1960

Prof. Shikao Ikehara
Department of Mathematics
Tokyo Institute of Technology
Oh-okayame, Meguroku

Tokyo, Japan

Dear Prof. Ikehara:

Thank you wery much for your kind letter of May 7. I am
delighted that you received the reprints I sent to you and shall
certainly try to locate scme more that might be of interest to
you, Unfortunately, I did not make a 1list of the things I sent
you and therefore cannot guarantee that you won't get duplicates.

Your appointing me as your "liaison officer" I shall accept
ag a great honor., I know that Prof, and Mrs., Wiener are very
fond of youwiand your family, and I shall keep you informed of
any interesting events,

Before Prof., Wiener left for Europe -- he is now at sea --
he asked me to tell you that so far he has been unsuccessfal in
his efforts to make it possible for you to come to the United
States, but he will keep on trying.

Under separate cover, I am forwarding to you & book by I.M.
Vinogradov, "An Introduction to the Theory of Numbers" which
Prof. Wiener thought might be interesting to you.

Sincerely yours,

Eva-Maria Ritter (Mrs.)
Secretary to Prof, Wiener

Separate Cover



June 6' 1960

Prof, Julian K, Enipp
Department of Physics
Tufts College

Medford 55, Massachusetts

Dear Prof. Enipp:

I have here your letter of June 3 in which you asked
Prof., Wiener to chonse a date for hies spring lecture at Tufts
before hie departure for Europe.

Unfortunately, he has already left; and my personal
suggestion is that, if possible, the lecture take place
toward the end of March., However, I am forwarding your letter
to Prof, Wiener who is now at sea and expect that prebably
within two weeks from now we shall have werd from him, You
will hear from me &8s soon as I have an answer.

Sincerely yours,

Eva-Maria Ritter (Mrs,)
Secretary to Prof, Wiener



June 6, 1960

PPOf. PQ R. H&B‘ni
Department of Mathematics
Brown University
Providence 12, R.I.

Dear Prof, Masani:

With regard to your inquiry about any spare reprinte of
your and Prof. Wiener's joint Acta Mathematica paper, I can
tell you that we have exactly 10 copies of each left, and I
discovered, in the back of the drawer, L8 coples of the blue
reprint entitled "Sur la Prevision lineaire des processus
stochastiques vectoriels...." by you and Prof. Wiener., If
you don't have enough of those, we could easily share them..

My regular office hours here I shall limit to Monday
mornings, but shall be available,on most days, for any help
T might be able to give or questions, in Prof, Lerner's
office, at the Center of International Studies here at MIT,

If I don't see you before you go "West", and I go to
Europe in Aupgust, let me wish you now a very pleasant summer
and good luck in your new position,

Sincerely yours,

Eva-Maria Ritter (Mrs.)



SoCcIETA’ INTERNAZIONALE DI MEDICINA CIBERNHETICA
S.1.M. C.

(9]
‘ g
IL PRESIDENTE oth June, 19

VIA ROMA,
TeEL. 32.26.23 - 31.31.84 . 31.31.25

Profesgsor

WWiener Norbert, Esqg.
Dept. of Mathematics
Massachusset Institute
of Technology
Cambridge, 3S

Mags., U.S.A,

' Dear Prof. Wiener,

herewith enclosed please find the temporary
program of the Naples Symposium; +the adhesions of
many highly cqualified scholars arriving from every
part of the world permit us to hope that it will
be a successful event.

We have done our best to prepare everything
that might ensure to you and to lMrs. Wiener the
most comfortable and pleasant stay in Nap les.

The title of your conference can, of @ urse,
be modified according to your wishes; if this is
the case, please let us have the new title and it
will appear in a next issue of the temporary program
or in the final one. We hope, however, that you
will consider as acceptable the one we choose as it
allows you to select your subject and to talk as you
may desire.

With my best regards, I remain, Dear Professor
Wiener,

very sincerely yours,

L\
AN\

P

(Prof. Aldo Masturzo)




FIRST INTERNATIONAL SYMPOSIUM OF CYBERNETIC MEDICINE

The tirst International Symposium of Cybernetic Medicine, organized by the International Society of
Cybernetic Medicine, will be held in Naples (ltaly), october 2—3 -4, under the presidency of Prof. Aldo
Masturzo of Naples University.

General theme of the Symposium: " THE INTRODUCTION OF CYBERNETIC METHODS
IN THE MODERN MEDICINE ™.

Official speakers :

1) Prof. Norbert Wiener (Director of the Department of Mathematics, Massachusetts Institute of
Technology, U.5.A.)

2) Prof. Paul Nayrac (Director of the Neuropsychiatric Department, University of Lille)

3) Prof. S. T. Bok (Director of the Institute of Brain Research, University of Amsterdam)

4) Dr. Giuseppe Foddis, Engineer (Director S.E.T., Naples})

5) Prof. Minoru Kono (Director of the Institute of Medical Research, Tokyo)

Receptions, trips to Pompei, Sorrento and other points of interest near Naples, round panels, and

exhibits of Cybernetic machines of medical interest are being organized.
The complete list of speakers and prospective changes in schedule will appear in the definitive program.
Travel organization and hotel accomodations are being organized by the Cook Tourist Agency.
Those wishing to partecipate to the Symposium should send, within the 30th June 1960, registration—
fee (ten dollars) and titles of eventual communications to Professor Renato Vinciguerra Secretary S.1.M.C.

Via Roma, 348 - NAPLES (ltaly).

ERSTES INTERNATIONALES SYMPOSIUM DER KIBERNETIK - MEDIZIN

Am 2-3-4 Oktober 1960 findet in Neapel das erste internationale Symposium der Kibernetik - Me-
dizin statt, Versitzender Herr Prof. Aldo Masturzo. (Universitat Neapel).

Dieses Symposium kann als eine Einfuhrung in die kibernetische Medizin betrachtet werden, das den
Teilnehmern ein genaues Bild der Kiberneiik im allgemeinen sowie seine Anwendung auf die Medizin.

Allgemeines Thema des Symposiums: " DIE EINFUHRUNG DER KIBERNETIK METHEDEN
IN DIE MODERNE MEDIZIN".

Hauptreferenten :

1) Herr Prof. Norbert Wiener (Direktor der Mathematik - abteilung - Massachusetts Institute of
Technology U.S.A.)

2) Herr Prof. Paul Nayrac (Direktor der Neuropsychiatrie - Universitatsklinik in Lille)

3) Herr Prof. S. T. Bok (Direktor des Institutes fiir Gehirnforschungen der Universitat von
Amsterdamm)

4) Herr Ing. Giuseppe Foddis (Direktor d. S.E.T. Neapel)

5) Herr Prof. Minoru Kono (Direktor des Institutes fir Medizinische Untersuchungen, Tokyo)

Vorgesehen sind Empfange, Ausflige nach Sorrent, Pompei und nach anderen Ortschaften der Um-
gebung von Neapel Empfange, und Vorfihrung von kibernetischen Apparaten von drztlichem Interesse.

Die vollstandige Liste der Referenten und eventuelle organisatorische Abdnderungen sind auf dem
endgiltigen Programm verzeichnet.

Fir die Reise - organisation und die Unterkunft in Hotels sich an die Gesellschaft Cook wenden.

Die Inskriptionen und entsprechende Eintragungsgebiihr (Zehn Dollar), und Titel eventueller Mitteilungen
missen bis zum 30 Juni 1960 an Herrn Prof. Renato Vinciguerra, Segreteria S.I.M.C. Via Roma 348,
NEAPEL (Italien) gerichtet werden.




PRIMO SIMPOSIO INTERNAZIONALE DI MEDICINA CIBERNETICA

Nei giorni 2—3—4 ottobre 1960 si terra a Napoli, organizzato dalla Societa Internazionale di Me-

dicina Cibernetica, il Primo Simposio Internazionale di Medicina Cibernetica, presieduto dal Prof. Aldo
Masturzo, dell’ Universita di Napoli.

Tema generale del Simposio: L' INTRODUZIONE DEI METODI DELLA CIBERNETICA
NELLA MEDICINA MODERNA".

Relatori principali :

1) Prof. Norbert Wiener (Direttore Reparto Matematica - Massachusetts Insttute of Techno-
logy, U.S.A))

2) Prof. Paul Nayrac (Direttore della Clinica Neuropsichiatrica dell’ Universita di Lille)

3) Prof. S. T. Bok (Direttore dell’ Istituto di Ricerche sul Cervello - Universita di Amsterdam)

4) Ing. Giuseppe Foddis (Direttore Generale S.E.T. - Napol)

5) Prof. Minoru Kono (Direttore Istituto Ricerche di Medicina - Tokyo).

Sono previsti ricevimenti, gite a Pompei, Sorrento ed altri dintorni di Napoli, presentazioni di wmac-
chine cibernetiche di interesse medico, e conversazioni scientifiche con la collaborazione di tutti i parteci-
panti, che completeranno il panorama introduttivo della cibernetica in generale e delle sue applicazioni
alla Medicina.

La lista completa dei relatori e le eventuali modifiche organizzative compariranno nel programma definitivo.

Per la sistemazione negli alberghi rivolgersi all’ Agenzia Cook. Le iscrizioni con relativa quota (diec
dollari), e il titolo di eventuali comunicazioni dovranno pervenire, entro il 30 giugno 1960, al Prof. Re-

nato Vinciguerra, Segreteria S.[.LM.C., Via Roma, 348 - NAPOLI (ltalia).

PREMIER SYMPOSIUM INTERNATIONAL DE MEDECINE CYBERNETIQUE

Du 2 au 4 octobre 1960 aura lieu & Naples (Italie) le Premier Symposium International de Médecine
Cybernétique, organisé par la Société Internationale de Médecine Cybernétique, sous la présidence du Prof.
Aldo Masturzo, de I’ Université de Naples.

Théme général du Symposium : ~’L' INTRODUCTION DES METHODES CYBERNETIQUES
DANS LA MEDECINE MODERNE ™.

Rapporteurs principaux :

1) Prof. Norbert Wiener (Massachusetts Institute of Technology - U.S.A.)

2) Prof. Paul Nayrac (Directeur de la Clinique Neuropsychiatrique de I' Université de Lille)
3) Prof. S. T. Bok (Director Institute for Brain Research - University of Amsterdam)

4) Ing. Giuseppe Foddis (Directeur S.E.T. - Naples)

5) Prof. Minoru Kono (Director Medicine Research Institute - Tokyo)

Des excursions & Pompei, Sorrento ed d’ autres environs de Naples sont prevues, avec réceptions,
présentations de machines cybernétiques d’ intérét médical, et conversations scientifiques avec la collaboration
de tous les participants.

L’ organisation concernant les voyages et les hotels a été confiée a 1" agence Cook.

Pour les adhésions, les droits d inscription (dix dollars), et 1" envoie des titres de communications
éventuelles, s’ adresser, avant le 30 Juin 1960, au Prof. Renato Vinciguerra, Secrétariat S.I.M.C., Via
Roma 348, NAPLES (ltalie).




data del timbro postale

SOCIETA INTERNAZIONALE DI MEDICINA CIBERNETICA

SEGRETARIATO GENERALE: Via Roma, 348 NAPOLI - Tel. 313184

Egregio Consocio,

Le comunico che I’ Assemblea Generale, tenutasi a Napoli, ha proceduto alle elezioni del
Presidente e del Consiglio Direttivo con i seguenti risultati : Presidente Prof. Aldo Masturzo,
dell’Universita di Napoli, Vice Presidente Prof. Paul Nayrac dell’ Universita di Lille, Con-
siglieri Professori : N. Wiener, G. Asboe-Hansen, C. Coruzzi, F. Nember, A. Gala.

E previsto per il 1960 un Simposio Internazionale di Medicina Cibernetica , a Napoli,
con la partecipazione del Prof. Norbert Wiener, e di altri illustri studiosi.

Distinti saluti

Cher Monsieur,

J’ai U'avantage de vous communiquer que I'Assemblée Générale qui a eu lieu a Naples, a
élu : Président le Prof. Aldo Masturzo de I’ Université de Naples, Vice Président le Prof.
Paul Nayrac de U Université de Lille, Consecillers les Professeurs : N. Wiener, G. Asboe-
Hansen, C. Coruzzi, F. Nember, A. Gata.

Un Symposium International de Médecine Cybernitique est préivu pour le 1960, a Na-
ples, avec la participation du Prof. Norbert Wiener, et d’autres savants.

Agriez mes sentiments les meilleurs

Dear Sir,

I inform you that the General Assembly has elected: President Prof. Aldo Masturzo of
Naples University, Vice President Prof. Paul Nayrac of Lille University, Members of the Co-
uncil: Professors N. Wiener, G. Asboe- Hansen, C. Coruzzi, F. Nember, A. Gata.

An International Symposium of Cybernetic Medicine has been decided to take place in
1960, in Naples, with the particivation of Prof. Norbert Wiener, and others scientists.

Truly yours

The General Secretary
De. P. Battarra
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A MERICAN Bl O.CONSERVYVYATION

associafes 1234 SECOND STREET, GULFPORT, MISSISSIPPI . uN 3-5246

VICE-CHAIRMAN

June 8, 1960

Re: Feasibility of a ground-to-air
Lightning, missile defense.

« Power grids netted

. Radar detector-booster—cut-in-
Professor Norbert Wiener aiming control?

Massachusetts Institute of Technology
Cambridge, Massachusetts

Dlear Doctor Wiemer:

Your pamphlet length 'Cybernetics' summary notes
your early interest in the mathematics of randem particle motion,and
its later bearing on radar development; anti-aireraft fire control
was of course a key efforts

This memorendum is to pose the question of whether
some electrical missile defense might be articulated through your

knowledge and contacts with those able to free their minds to study
the problem.

That is to say that this is just a thought that
seems worth being passed to minds capable of evaluating it techmically.

With highest regard,

Faithfully,

Pierson Money IIi

PM=pm ABC ASSOCTATE

REPLY TO:

@ic)



Tel. REGent 8411. Ext. 9.
L.P.9

MINISTRY OF HEALTH,
SAVILE ROW, LONDON, W.I

Your Ref i saeaitnnsens

M/Health Ref

s fm)}ma

I should like to say with great reaspect how much I enjoyed reading your
fascinating article in the 6th May number of Science. I should be grateful if
you could send me a reprint in due course.

g? June, 1960.

May I, as a layman in mathematics and communications Science, raise two
points? Firstlydiscussing your book "The Human Use of Human Beings" with a
number of people of average intelligence, it is clear that the idea of cybernetics
and of certain prediction, when related to human activity, is quite repulsive.
The idea of using machines to help man with his problems appears to be over-
shadowed by: (a), fear of them being used as a kind of Big Brother' to check wup,
measure and supervise people's activities,‘ﬁhence taking the warmth out of human
relationships, for example at work: and (b) a belief thattser livelihcod is
threatened by automation. This may be a slight exaggeration of a common
attitude; but it would be interesting to know how prevelanﬁf%his 'nightmare'
attitude to logical thinking machines. May it not be high time that more
publicity be given to the things these machines will be able to do for mankind,
rather than to let people believe, as they seem to, that they mainly constitute
an economic threat and are vaguely, but unpleasantly, connected with nuclear
warfare.

Secondly, it appears that machines may have an important future in medical
diagnosis. It may not be long, for instance, before we are atle to measure
somatotype and personality with a degree of accuracy that will make it possible
to predict what disorder or group of disorders a person is likely to develop,
along the lines of the study by ler and White in Boston (for example) on
the early diagnosis of coronary heart disease. Admittedly there have always
been instances where a person, because of knowledge of his heredity, is aware
of the strong possibility of future specific disease; but what will be the
position when we are sable to make such predictions routinely? Do we as a
profession keep our own counsel and inspire awe and fear in the way the tribal
medicine man does; or do we tell, and then try to treat the iatrogenic neurosis?

These are questions which interest me, since I am concerned with the problem
of detecting disease in its early stage. I do apologize for the length of this
letter; but would welcome your comments.

Yours very sincerely,

J. M. G. Wilson,
Medical Officer.

Professor Norbert Wiener,
C/o The Editor,
Science,
1515 Massachusetts Avenue, NV,
Washington 5, D.C.,
U.S.A.
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THE INSTITUTE FOR RELIGIOUS AND SOCIAL STUDIES
3080 BROADWAY
NEW YORK 27, M. Y.

RIVERSIDE 9-8B000

June 10, 1960

Dear Doctor Wiener:

On my return to New York I realize that Professor
R. M. MacIver has recelved no reply to his in-
vitation of May 10. Perhaps the original failed
to reach you, so we are enclosing a copy.

As Professor MgeIver will soon be leaving for the
summer we would much appreciate word from you as
soon as possible, perhaps by telephone or telegraph
collect if that would be most convenient.

Cordially,

|

Jessica Fe&ngold

Doctor Norbert Wiener

Massachusetts Institute of Technology
Canbridge, Massachusetts

aw

Enclosures,




Please return to
The Institute for Religious and Social Studies

3080 Broadway
New York 27, New York

Tuesdays, 1 p.me series
"Spearheads to the Future: Their Cultural and Moral Implications"

I, I can discuss that theme on the date you have
suggested, .

I would prefer the dates indicated below (please show
order of choice by numerals, 1, 2, etce):

1960 1961

October 25 January 3
November 1 January 10

November 15 January 17

November 22 January 24

e Ty

November 29 January 31

December 6 February 7 N

December 13

p——

I1I, I regret that I cannot participate in the series




THE INSTITUTE FOR RELIGIOUS AND SOCIAL STUDIES
3080 BROADWAY
NEW YORK 27. N. Y.

RIVLRSIDE 9-8000

1 pem. luncheon series -~ 1960~1961

"Spearheads to the Future: Their Cultural and Moral Implications"

R.M. Maclver presiding

Date Suggested Topic

October 25 Population increasing at the present rate
through 2060

November 1 Life expectancy increasing twentv years in
a quarter century

November 15 Peaceful applications of atomic energy

November 22 Automation

November 29 Spread of mass education

December 6 Disarmament

December 13 World Government

January 3 Universal Negro suffrage in the southern
United States

January 10 Free exchange with the countries behind the
Iron Curtain

January 17 The rise of native states in Africa
January 24 The industrialization of Latin America
January 31 The rising power of the emexrging East

February 7 Advancing exploration of outer space
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INTERNATIONAL DESIGN CONFERENCE

175 N. Michigan Ave,
~=Fest Torke Street

Chicago 1, Illinois

FPppe-angs- ANdover 3-1270

June 13, 1960

Dr. Norbert Wiener

Department of Mathematics

Maszachusetts Institute of
Technology

77 Massachusetts Avenue

Cambridge 39, Mass,

Dear Doctor Wiener:

Gyorgy Kepes may have already told you about the Intermational Design
Conference that is held in Aspen, Colorado every year in June. I am
writing you with regard to the one I am planning for 1961. I hope that
you will accept my invitation to speak to our Conference.

The subject of the Conference will be "Education and the Designer/Citizen";
this is a working title and not final. The discussion will attempt to
deal with Education and Learning in the broadest possible sense. Gyorgy
has indicated that he will be happy to discuss this matter with you. I
sincerely hope that you will be a speaker at our 1961 International Design
Conference,

Enclosed is a set of papers from the 1959 Conference and some other
material. I will appreciate the opportunity to discuss this further with
you and look forward to hearing from you.

Sincerely,
HP/fs  HERBERT PINZKE
1961 Program Chairman

Enclosures

cc: Gyorgy Kepes




COPY

June 13, 1960

Dear Doctor Wiener:

Gyorgy Kepes may have already told you about the International
Design Conference that is held in Aspen, Colorado every year

in June. I am writing you with regard to the one I am planning
for 1961. I hope that you will accept my invitation to speak
to our Conference.

The subject of the Conference will be "Education and the
Designer/Citizen"; this is a working title and not final. The
discussion will attempt to deal with Education and Learning in
the broadest possible sense. Gyorgy has indicated that he will
be happy to discuss this matter with you. I sincerely hope that
you wlll be a speaker at our 1961 International Design Conference.

Enclosed is a set of papers from the 1959 Conference and some
other material. I will appreciate the opportunity to discuss
this further with you and look forward to hearing from you.

Sincerely,

/S/Herbert Pinzke
1961 Program Chairman
cec: Gyorgy Kepes



NINTH INTERNATIONAL DESIGN CONFERENCE IN ASPEN, JUNE 21-27, 1959




What can this 9th International Design

Conference mean to your company?



At the conference we intend to explore the avenues of communication, to determine
whether we are . . .

on a side street

on main streel

going forward

going backward

going both ways
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The accelerating conglomeration of images that are thrown at the consumer these
days mostly tend to confuse rather than clarify. Much credible evidence indicates
that only the corporation that achieves a simpler, more graphic image in design can
rise effectively above the babble. The challenge here to the corporation is as basic as
it is serious: if you do not communicate to the buying public in a convincing,
impressive way—the public will not buy what you are selling.




First, because of its relation to advertising




The costs of advertising for a given amount of penetration are going up each year.
This is because there are more media, more products and services, more competition
for the consumer’s attention. In short, in many areas we are approaching saturation
in the ability of advertising to profitably motivate a buy-decision. Indeed, in some
areas advertising claims are so heavily discounted by the public that truly fresh
insights are needed to persuade.

The 1959 conference in Aspen will explore advertising in America today, starting

first with man himself. What is the nature of vision? What can physiologists and
psychologists tell us about the seeing process that will help us in our communications?

Being candid—to what degree is advertising really contributing to our way of lifep

In what areas is it working effectively, and in what areas is it “churning?”

What new fundamental insights can we discover so that advertisers will not find it
necessary to throw millions of dollars behind mere “gimmicks?’ What can we do to
spark creativity in advertising?

There will be entire days given to printed media, motion pictures and television that
should be of interest to management and advertising agencies alike in stimulating
fresh insights.




Why is a conference on communications
so important at this time?




Though the term *‘corporate image” is used (and misused) frequently to the point
of tedium, it is a readily understood reference to a vital area of corporate expression.
To an ever-growing degree, the corporate image is responsible for consumer buying
choice. This is particularly true where competing products and services are pretty
much alike. As products and services become more complex, the consumer has really
no way of evaluating quality. It is in this situation that a favorable corporate image
1s most desirable.

A favorable corporate image is built up over a period of years by many, many influ-
ences. Not all of these influences, of course, are visual—for example, labor relations
or pricing policy.

However, the major influence is visual. What the public sees from your corporation in
the appearance of the products, your advertising, your plants, signs, sales brochures,
letterheads—all these create a lasting impression of your corporation. How are these
impressions built? To what degree do they influence the public attitude? These are
areas that will be explored in the coming conference at Aspen.




Visual communications




The Inlernational Design Conference in Aspen allracts lop erealive thinkers from around the world. The
conference al Aspen has always sought fundamental insights. The purpose of these conferences is lo probe

deeper than the gimmick or the {rite device and assay underlying sources and lrends in our world today.

The econference is a forum where business exveculives can meel with artists, architects, designers,
psychologists, sociologists, educators— joinily seeking in conference and seminar new insights and
“beneh marks” thal can more effectively guide decision-making.

There is something, too, about the “climate’” al Aspen thal all who have allended agree provides a
unique experience. Perhaps il is the remoleness of Aspen and the beauty of the small mountain town.
Because the conference lasts a week, there is sufficient time lo really probe into the subjecls on the
agenda. Also, there is the informalily of the conference—the small seminars, the stimulating

experience of slrelching one’'s mind.

The objectives of this conference in advancing communication are clear, and the speakers charged with
the responsibility of fulfilling these objectives are eminently qualified to do so. Benefils of immediale and
lasting nalure will surely accrue lo every person presenl. Your represenlatives will acquire these planned

benefits and many more by allending the 9th Annual Inlernational Design Conference in Aspen.

Use the reply card to register your desires—you will be very glad you did!
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in Aspen
June 21st
through

NINTH INTERNATIONAL DESIGN CONFERENCE June 27th

COMMUNICATION: THE IMAGE SPEAKS
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COMMUNICATION: the image speaks



does it speak clearly...is it understood ?

In no previous age has the need been so great and so urgent for understanding
between men, between nations . . . between peoples.

We have the tools and we know the symbols. A rich multiplicity of media is available
for the transmission of ideas and information to every man, everywhere—and yet,
the need persists . . . On every hand the evidence points up the fact that communi-
cation is realizing its potential only in the quantitative sense.

Why is this so? Has our emphasis on the how of communication caused the what

to be unwisely neglected?
. =




Fortunately, the communication picture is not totally black. Some people are

communicating effectively—even brilliantly—on the printed page, in films and
various other media. It is to those who are able to be seen and heard above the
dampening mass of communication that we naturally look for guidance. Some of
these people will be in Aspen for the 9th International Design Conference. To them,
we and you will address the questions that need answering.

What is the role of the designer in today’s communication paradox? As a pro-
fessional practitioner of visual communication, how can the designer further refine
his techniques. How can he put these techniques to better use in improving the
transmission, reception and wunderslanding of the messages he is charged with
communicating?

And from the other side of the communications problem, how can the people with
something to say—the creative professionals, the educators, the scientists, the
business men—work through design and with designers . . . to say it better?
These are the broad areas of serious inquiry that will concern delegates to the 9th
International Design Conference at Aspen.

Will you be one of these inquiring delegates? You should.




The pressure of man’s growth created and molded the images and
symbols he needed for communication.

In this eycle the artist and the scientist will examine the image from a

scientific and aesthetic viewpoint, giving emphasis to the history and

evolution of the basic visual forms, recalling the past to create

for the future.

panelists: LANCELOT LAW WHITE, scientist, author, philosopher (England)
ABRAM GAMES, designer (England)

GYORGY KEPES, professor of Design, MIT, aulhor and painler
(USA)

L)
BRUCE MAC KENZIE, editor, IBM, Journal of Research and
Development (USA)

moderator: THOMAS M. FOLDS, professor, Northwestern Universily




LANCELOT LAW WHYTE, M.C. Scienlist,
Author, Philosopher of Science.

Studied physics at Cambridge. In varied career has
been soldier, civil servanl, business administralor,
developer of new inventions, and wriler of

articles and books.

From 1936-41, was Chairman and Managing
Director of Power Jels Lid., the company which
developed the Whillle jet engine.

His chief books are: Crilique of Physics (1931),
Nexl Developmenl in Man (1944), Unitary
Principle in Physies § Biology (1949), Aspecls of
Form (1951), Aecenl on Form (1954).

He has twice held Rockefeller Travelling Fellowships
in physics (1928/29, Berlin), (1954/55, Berkeley
and Harvard), ahd is now the holder of Graham

Travelling Fellowship al Harvard.

CYCLE ONE: THE IMAGE EVOLVES

ABRAM GAMES Officer of the Order of lhe
Brilish Empire. Fellow of the Sociely of Indusirial
Artists. Born in London, 1914. Self taught as
designer. Posted lo War Office lo design Army
Instructional Poslers in 1941. Working as one-man
unit destgned nearly 100 poslers. Established as
Offictal War Office Poster Destgner. Demobilized,

1946, relurned lo free lance design.

Participated in group exhibitions in most countries
of Europe and in the United Stales. One-man
exhibitions by invitalion in Slockholm (1944), Palais
des Beauz-Arils Brussels (1946), Jerusalem
Nalional Museum and Tel Aviy Museum (1952),
Sao Paulo Museum of Art (1954), Rio de Janeiro
and Belo Horizonle Brazil (1955).

Inviled by Museum of Modern Art, New York {o
represent Great Britain in “Four European Poster
Designers’ exhibition in 1953. Firsl Prize in limiled
competitions for Festival of Brilain, and British
Broadcasting Corporation Television, emblems.
Awarded firsl four prizes in British Trade Fair
Poster Compelition, Helsinki, 1957.



GYORGY KEPES Painler, wriler, designer—
Professor of Visual Design, M.1.T.

Born in Budapest. Since sludent days, constantly
pioneered and experimented in various fields of visual
design. His work as painler, lypographer,
photographer and exhibition designer has allracted
erlraordinary allention and acclaim over many years.
From 1937 to 1943, he was head of Light and

Color Deparlment al New Bauhaus under the lale
director, Maholy-Nagy, wilth whom he had worked

on films and thealre design in Berlin and London.
“Language of Vision”, published in Chicago in 1944,
“The New Landscape in Arl and Seience”,

published in 1956.

BRUCE MacKENZIE Science edilor and writer.
Slarted publication of the IBM Journal of

Research and Developmenl. Formerly Publicalions
Supervisor and Editor, Bell Telephone Laboralories.
French professor al the Uniled States Military
Academy, West Point 1951-1953. Translated French
plays, poelry, el celera. Radiological Engineer,
Armed Forces—Special Weapons Project, Atomic
Energy Commission 1948-1950.

Inlerpreler supervisor, French—American NATO
Technical Liaison Group.

Edilorial Consullant, scientific and technical books
and publications. Bachelor of Science al Wesl Poinl;
Maslter of Arts, Unwersily of New Mexico; Docloral

study al the Sorbonne and Columbia Universily.

THOMAS M. FOLDS Yale College, B.A. 1930;
Yale School of Fine Arls, B.F.A. 1934. Author

of magazine articles on arl. Author-illustrator of two
books for children and young people. Speaker on
various television programs; lecturer on art to lay
groups, schools, colleges and museums. Design
Consultanl for various Chicago firms.

Has been carloonist, muralist, arl director and s now
Professor of Arl and Chairman of the f)(’,';urfmt’m

of Art, Northwestern Universily.




The stress on Communication grows daily in the corporation as well
as in the man. The advertiser, the publisher, the teacher, the artist
and the State vie for a moment of attention in the public mind.

In this cycle, the businessman, the designer, the artist and the
scientist examine the printed forms of communication, the visual
content of periodicals, books, posters, advertisements and other
marketing devices which are shaping our environment and culture.
Seeking to “build bridges rather than walls,” discussion will center
around reasons why our images and symbols have failed, how to
increase their potential and design for use.

panelists: WILLIAM GOLDEN, creative director, CBS Television (USA)
JIM REAL, designer and consuliant (USA)
LANCELOT HOGBEN, author, mathematician, scientist (England)

WILLIAM CAPITMAN, president, Center for Research in
Marketing (USA)

moderator: RALPH I‘J(J K [*Rh'I”H()M direclor, ]'Jf’purfmf,’n.' uf Design,
Container Corporalion of America
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JAMES REAL, designer, born in California.
Worked for twenty years from 1935 to 1955 as
graphic designer, tllustrator and free-lance arl direclor
JSor various Western industrial and business
organizalions.

Sinee 1955, has served as consultan! lo industrial
firms, advertising agencies and foundations on such
diverse malters as the recruitment of scientisis,

the selling of aulomobiles, airplanes and gasoline,
and the propagandizing of the Free Society.
Currently working as consultani to the Fund for the
Republic, and as director of its Popular Educalion
Project.

Works alone in a hyperbolic parabaloid eyrie

on a hill near Pasadena and Commules to New York
and Delroit.

CYCLE TWO: THE PRINTED IMAGE

WILLIAM CAPITMAN, markel research
consullanl. Educaled at Columbia University, M.A.
degree and New York Universily Law School, LL.B.
Taught psychology at Universily of Cincinnali.
Served as Counler Intelligence Agent in World War I1.
Associaled with Dr. Ernest Dichier as Direclor of
Research Planning, Instilule for Motivalional
Research. Consullant on markeling research problemns
for some of nation’s leading manufacturers and
designers. Author of several books and numerous

arlicles.

RALPH E. ECKERSTROM Gradualed,
University of Illinois, 1943. Relurned lo University
of Illinois as instructor of Industrial Design in
1946, afler three years in the army. Associale
Professor and Art Director at University of Illinois
Press, 1949-56. Free lance work with John Wiley
Sons, publishers, New York, Paraffined Carlon
Research Couneil, Cunningham and Walsh
Advertising Agency, Consullant Art Director.
Author, **Contemporary Book Design”.

Arlicle on Designers in Industry, Prinl Magazine,
Decemnber 1958 issue. Presently, Director of Design,

Conltainer Corporation of America since March, 1957 .




CYCLE THREE: THE FILM IMAGE

The power of film sums up our study of the image in communication.
In this eycle, the designer, the film maker, the scientist and teacher
and the artist will examine the film and its sister media, television.
International examples of film will help us to understand the
significance and universality of this art which encompasses all the
other arts and leads men to the status of “knowing each cther”
through art.

panelists: GILBERT COHEN-SEAT, film philosopher (France)
LYN LYE, pioneer in experimental films ( USA)
ROMAN VISHNIAC, photographer, artist (USA)
moderator: SAUL BASS, designer
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ROMAN VISHNIAC was born in 1897 in

Si. Pelersburg, Russia. He received a Ph.D. and an
M.D. from Moscow Universily. Studied the history
\rt in Berlin Universily, bul a diploma was not

onl. He is
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SAUL BASS, Designer. New York born, Saul Bass
ming on the West Coasl.

since 1946 has been de

While regional in residence, he has received
{

international recognition. His work has been

erhibited throughou! the world and received many

5. Best known by

national and inlernalional awar

the public is his work for the molion picture industry,

notably. the epilogue for ** Around the World in 80

* and his designs for *“The Man with the

f)in‘j.
Golden Arm.” His is the recipient of lhe American

Nalional Society of Art Direclors 1957 designaltion as
\rl Director of the Year.” He is a member of the

Executive Board of the International Design Conference,

and Alliance Graphique Inlernational (AGI).




The International Design Conference in Aspen is a

forum for the study of Design in ils larger concept

as one of the important distinguishing features of our

civilization—a social and cultural technique as well as a

technological one. The individual conferees represent

three groups:

1 The creative professions—designers, architects, artists,
city planners, writers, scientists, engineers, musicians,
sculptors; designers and writers for the theatre, motion
pictures, radio, TV

g

Elducators—professors, seientists, philosophers,
librarians, museum directors, art {eachers

2 Executives—representatives of management from
great and small corporations; from municipal, state
and national governments; from cultural foundations

It is the attempt to present and integrale ideas
expressing the different viewpoinis of these three groups
that makes the Aspen meelings unique. Presentations
and discussions concentrate on the coneepts of Design
vital to all groups rather than on the technical details
which each group eovers again and again in its own
meetings. Thus, in Aspen, Design tn ils most stgnificant
aspects 1s discussed thoroughly, and as the speakers (and
many conferees themselves) are internationally
distinguished in their fields, the knowledge and
inspiration gained are of ulmost value to all

who participate.




Aspen s in a mountain valley al an altitude of 7800
feet. Swmmer temperatures range from 40° at night to a
pleasant 85° during the day. Informality in dress is the
note at all times. Hotel and motel accommodations are
available to suil all needs, including suites, kitchenelte
apartments, double or single rooms with or without private
baths. Write to Mr. Charles W. Saul, Hotel Jerome, Aspen,
Colorado or to the Aspen Chamber of Commerce for
information regarding motels and other accommodations.
Airlines: From the East and Southwest, United Airlines,
Braniff Airways, TWA, Continental Airlines and Weslern
Airlines provide service to Denver; United and Frontier
Air Lines from the West give service to Grand Junetion.

a
§
{
H
I
!

Railroads: Railroads operating into Denver are:
Burlington, Colorado and Southern; Chicago &
Northwestern; Union Paeifie; Rock Island; and Santa Fe.
Between Denver and Glenwood Springs and from the West,
- | service is by way of the Denver & Rio Grande Western.

" Other major ratl terminals near Aspen are Grand Junction
- and Colorado Springs. Bus and taxt service is available
between Glenwood Springs and Aspen.
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Buses: Tratlways operaltes on a frequent schedule between
Denver, Grand Junction and Glenwood Springs; and Salt
s Lake City and Glenwood Springs. Connections befween
Aspen and Glenwood Springs can be made on
Aspen-Glenwood Stages, two round trips daily.
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On the final day of the Seventh International Design
Conference in Aspen, John A, Kouwenhoven,
historian of taste, author, and teacher, attempted

to sum up his week's experience. “At the beginning
| thought of it as a design conference," he said.

"I now think of it as a conference about American
civilization participated in by designers. This seems
a good thing."

John Kouwenhoven was not alone. Most persons
attending an Aspen Conference for the first time
find it different from anything they could have
imagined. And most find it a good thing.

The conference brings together designers from all
phases of contemporary design. They think about

design as one force in a complex of forces, interacting .

with the physical and social sciences, the humanistic
disciplines, with industry and the other arts. The
conference is an active interchange of ideas on
design, beginning with the published papers and
general sessions in which experts from many fields
discover and state the issues, and continuing through
the seminars on to informal discussions at the bar

or beside the swimming pool. It is exasperating,
stimulating, exciting—and almost impossible to
describe in any simple connected form.

The following then is not a report, but rather
something intended to convey what the Milanese
architect, Ernesto Rogers, would have called the
of the conference; a sampling of the
discussions incited by the provocative opening

|n

“smel

‘new formulation . . .” and “through this process. . .

session on June 23rd, and certainly not extinguished
with the ending of the conference on the 29th.

On that first Sunday afternoon Saul Bass, noted
graphic designer, and Program Chairman for the
conference, set the stage for the consideration of
Design and Human Values. He noted that, since the
Industrial Revolution, the machine has been
questioned as to its “intentions’ beyond the
fulfillment of man's material needs. Then, tracing
the history of those 19th century schemes for social
reorganization which tried to reconcile the machine
and human values, he pointed out that we are now
"“facing a qualitatively new order of problems. . . .
How do we utilize the changing technology for the
recovery of a dignity, integrity and self realization
which are the inalienable rights of man ?"

We are not alone in the study of human values, he
continued. Parallel investigations are proceeding in
other disciplines. But “we as designers are
measurably responsible for the visual form of our
culture . . . we are the funnels through which the
possibilities of technology and the requirements of
trade are expressed. . .. The conference is
committed to a study of all those sides of human
endeavor and experience which we, as specialists,
were taught we could leave safely aside.”

The conference, Saul Bass concluded, can do this

through “direct exchange . . . statement . . .reaction

reshape the content,” give it “a higher level of
meaning and coherence."




"“Words are a poor medium with which to
communicate ideas about design,"” warned John A.
Kouwenhoven, author of Made in America: The Arts
in Modern Civilization, in his keynote address to the
conference. He illustrated with examples from the
19th century in which such words as function,
structure, simplicity and elegance were used to refer
to an actuality which did not resemble what we
would symbolize by them now.

But if words are poor mediums in this sense,
Professor Kouwenhoven found them most useful to
reveal differences of opinion about design. The use
of the word mechanic by Coleridge in 1818 in contrast
to the word organic demonstrated the
anti-mechanical bias that has been characteristic of
the cultivated tradition in design.

"In opposition to this cultivated tradition, however,"
Kouwenhoven stated, "'there has been .. .a
vernacular tradition in which the machine has been
. . . enthusiastically accepted.” It is the best of this
vernacular tradition “. . . evolved by men who were
often mechanics working with machines, (that) has
produced those contemporary forms . . . most

truly organic."

Cultivated and vernacular forms interact upon each
other, and in recent years the prestige of vernacular
forms has increased "'partly because . . . vernacular
forms (including especially those of the airplane)
reached a degree of refinement which .., made
them a source of liberated delight." Here Professor
Kouwenhoven proposed a distinction between design




where, as in a teacup, inner structure and outer
form are integral; and sheath design (example: the
electric toaster) in which outer forms enclose
mechanisms that the designer and the public agree
should be concealed. In an example of integral
design, he argued, designers and public can, without
too much difficulty, determine if the design is
appropriate to use, materials and processes. In
sheath design appropriateness is a matter not of
logic but of taste, which Kouwenhoven defined as
“that sort of form preference which can logically be
illogical, and usually is." The term functionalism as
used with reference to integral design "tends
toward simplification and what Greenough calls

‘the majesty of the essential.” The other kind of
functionalism has to do less with the structure of the
object than with the structure of the designer's and
the consumer's psyches .. . why don't we simply and
honestly label it effective packaging?"' He concluded
that "the sooner we all . . . stop confusing the two
(integral and sheath design), the sooner we will be
able to agree upon what we are talking about . . .
even agree upon what good integral design and
good sheath design are.”

Cycle One, concerned with the historical

development of values and moderated by James

Marsden Fitch, Associate Professor of Architecture
at Columbia University, introduced some of the most
interesting and vigorous personalities of the
conference. Besides John Kouwenhoven, the keynote
speaker, there were Dr, Amiya Chakravarty,
Professor of Oriental Religions and Literature, Boston




University, associate of Gandhi and Schweitzer, and
participant in many international educational and
cultural commissions; Dr. George Mills, cultural
anthropologist and Curator of the Taylor Museum of
Southwest Art of the Colorado Springs Fine Arts
Center; and Dr. Jacob Bronowski, mathematician and
scientist, a leader in the modern movement for
Scientific Humanism in England.

Dr. Chakravarty has witnessed the interaction of
Eastern and Western civilizations, and in Africa has
studied primitive societies in process of change. It
was his thesis that the perception of design, the
recognition that life concepts are expressed in the
shaping of objects, is innate in man, and is
understood as being related to the order or design
found in nature and the universe. Further, and in the
best sense that man can achieve, design is manifest
in the achievement of form in a life. Here design is
“dynamic . ., personal . .. a conscious expression
of spiritual order ... "

Conversely ‘'the suppression or . . . neglect of human
values in an age of speed and confusion has led to
faulty designs in home . .. workshop .. . international
relationships.”" Asked about the impact of Western
science on the Eastern cultures Dr. Chakravarty
stated that, where change is proposed with
sufficient love and understanding, it is possible to
achieve a creative adaptation of the society to meet
new situations while still retaining its cherished
traditions and beliefs. From the present period of
turmoil will come new growth; '* . .. the cultures of

Africa, Asia and the West will uniquely respond to
new technical demands . . . will as inevitably draw
from old undying roots. Civilization will use the
machine, (but) with a strong sense of what is
genuinely satisfying to the cultural personality of a
region or a people or a nation." In design “the
advance cannot be exclusively technological; it must
involve the evolution of man himself."

Bronowski, Mills and Kouwenhoven engaged in a
discussion about the formation of values in a society,
and the role of science and design in this process.
Bronowski advanced the thesis that an important
role in this was played by the objects themselves—
that because something exists it is used, and the
thinking of society is altered as a result of this use.
The invention of printing created a society which
gave different values and meaning to the written
word. Where Mills as an anthropologist was reluctant
to speak of good and less good societies, Bronowski
felt strongly that the formula for a desirable society
could be stated, It is, he said, that order which
provides the maximum opportunity for the evolution
of man in the direction of individuality and freedom
of choice. Creativity requires increase in the variety
of possible choices, and the ideal society is the one
that most values those of its operations which allow
gifted individuals to express their diversity

without opposition.

George Mills agreed that, while in anthropology as in
aesthetics an absolute standard of values is difficult
if not impossible to establish, yet it has been shown







that some cultures are better mechanisms for
developing individuals than others. As an example
he introduced the problem of the production of
geniuses. The genes which create a genius occur at
a regular rate, but historically we do not have an
even occurrence of such individuals, so presumably
an inhibiting cultural factor is involved.

Kouwenhoven, in speaking of values characteristic of
American life today, proposed the automobile as a
central symbol, and peinted to three factors—
mobility, power and speed—that seem particularly to
answer felt needs in our civilization. We are, he said,
the only great nation whose development parallels in

time the rise of machine power. And of all machines
the automobile is the only one most persons can

own, come to know, control and love.

With reference to the automobile Bronowski pointed
out that in our century the designer is uniguely
concerned to express in the shape of the object its
functions, materials, etc., where all previous ages
took the object as it came and exercised their design
sense in its embellishment. This is a parallel, he

felt, to the change in science from a primary interest
in measurement to a greater concern with the
geometry—the shape and structure—of the thing
investigated.

Prestige and status as factors in the formation of
contemporary value judgments were frequently
mentioned, but in spite of questions from the floor no
list of the dominant values in our society was
attempted by the panel.

Cycle Two was charged with the responsibility of
coming to grips with the actualities of design as
expressed in the objects produced today, and the
relations of these objects to the values of the society
for which they were made, On the panel were two
architects, Ernesto Rogers of Milan, greatly
interested in the concept of maodern design as the
contemporary manifestation of a continuing and vital
creative tradition, and Robert Anshen, noted for his
new solutions in tract housing; two designers
concerned with the larger problem of land use and
city design, Edmund N. Bacon, Executive Director of
the Philadelphia City Planning Commission, and
Lewis Clarke, landscape architect, now teaching in
the School of Design at North Carolina State College;
a home economist, Dr. Jennie |. Rowntree, who had
searching things to say about residential planning
and consumer products from the viewpoint of the
woman in the home; and an industrial designer,
Richard Latham of Chicago, whose clear and
penetrating analysis of the factors contributing to the
confusion of lay and professional design judgment
was expressed in terms of uncompromising realism.
This large and varied panel was moderated by Jane
Fiske Mitarachi, who sparked the discussion with a
series of questions.

To be effective, she asked, should the designer
attempt to impose his ideas on society, or try to find
and serve the needs of the group? What is the role
of the designer as a value former? Is change wanted,
and if so how is it accomplished ? What is the
relation of the designer to his culture? Where does




Not unnaturally these questions were not answered
in any orderly or connected way. Richard Latham, in
outlining the difficulties faced in finding a basis for
value judgments, pointed to several sources of
confusion: the fact that most objects perform both a
utilitarian and an expressive function; the loss, in
recent times, of direct experience with materials and
processes on which to base intrinsic value
judgments; the growing desire for conformity; and
the loss of contact with a vital and continuing
cultural tradition. Lacking this last, ‘newness”’
becomes a criterion, and at least until we achieve
greater maturity we can expect new ideas to quarrel
with the past. With this Robert Anshen took issue.
New ideas, he stated, are not a quarrel with the past
but a development of history. The ideal in design is
the point at which—at any time—our desires and the
possibilities for fulfilling them balance. Differences
in awareness of the potentialities of materials are
responsible for variations of aesthetic judgment.
While in large part design decisions are based on
objective knowledge of materials and processes,
there is a small area in which the intuition of the
designer operates. This area decreases as materials
and processes are studied and known, increases
with the new materials made available to the
designer.

“The difference between the past and tradition,"
said Ernesto Rogers, “is that tradition is our choice
of the past. . , our own personal interpretation of

the designer get his values? What sort of person is he?

what exists in the past for us." Designers without
awareness of tradition are more free to act in the
creation of the object, but have not the means to
make real judgments of value. Intensive grounding in
tradition on the other hand, while it creates an
interior richness, tends to weigh down and check the
creative impulse, Great design, Rogers said, will
become less general, will adapt itself, not only to the
individual but to the personality of the physical and
cultural environment. Also *“ . . . design (will)
consider . . . personality not only in space but also in
its historical continuity in time. History," Rogers
stated, "'has always taken the form of a succession of
changes which have gradually transformed one
present into another . . . and to be modern means to
feel oneself consciously a part, an active part,

of this process."

A vivid illustration of a process of transformation in
time was given by Edmund Bacon in his description
of the working out of the Greenway system in the
replanning of Philadelphia. The challenge of city
planning, Bacon said, is to find the way to deal with
the larger order, to achieve an over-all plan within
which the natural focal points of the community are
retained, enhanced or created, and at the same time
retain and encourage the freedom and initiative of
the architects working within the scheme. His
analysis was complemented by Lewis Clarke's
exposition of landscape architecture as man-modified
or adjusted design, requiring the creative
interrelationship of architect, landscape architect,
and city planner.




The questions that confronted Cycle Three were:
How are values transmitted in society and how do
they change ? How does design operate to transmit
values and does it transform the values it
communicates? How important is advertising and
the mass media in the formation of values?

Four panelists under moderator James Real, graphic
design consultant, brought an unusual breadth and
depth of experience to bear on the questions.

Dr. Richard |. Meier, trained as an organic chemist,
has been concerned in recent years with economic
planning and the projection of new living patterns on
a world scale. Dr. Myron Helfgott, a social
psychologist, represented design research. Bernard
Benson, scientist and manufacturer of automation
equipment, brought expert knowledge of
communications theory to the conference. And Leo
Lionni, Art Director of Fortune, spoke with wit and
conviction for the freedom which the designer can
achieve by a creative approach to the
communications problem.

The panel was first concerned to assess realistically
the alleged powers of the mass media as value
formers. Benson and Helfgott were quick to make the
distinction between transmission, the projection of
information at an audience, and communication,
which involves the added factor of response. Both
felt that value formation occurred primarily in those
areas of society—home, church, school—where direct
and effective personal communication took place.
Helfgott pictured the mass media as soliciting the




interest and attention of persons whose basic value
schemes had been established, largely in the home
and in the first few years of life. Our society, he
stated, is heterogeneous—composed of many groups
with differing attitudes. In transmitting to these
groups mass communication avoids creating
conflicts in four ways: it confines itself to areas
where there is agreement on values; it segments its
communication and chooses media directed to
particular sub-groups; it promises mobility—the
opportunity for the individual to move into the more
sophisticated group whose values are extolled; it
finds umbrella values—generalizations acceptable to
the different sub-groups.

A challenge to designers was posed by Dr. Meier in
speaking of an adequate standard of living for the
peoples of the world. Science can ascertain
acceptable living standards and possibly provide the
material means to achieve them, but the acceptance
of new resources by the world's various cultures is
a problem in the creative communication of value
judgments, “This," he said, "becomes a special plea
for a new design . . . for a world culture . . , (which)
must grant scientific and technical appropriateness
a significance equal to any one artistic tradition or to
normally unchallenged cultural preferences.’ He
noted that within the limits of the scientific criteria

for adequate world living an amazing diversity of

design is possible. It is the creative design solution
which will make new material objects acceptable on
a world scale as additions to an economy supported
by traditional values.




Convinced that the designer wins his freedom only
by pushing on to the new solution that both satisfies
him and meets the social requirement, Leo Lionni
projected some of the most vivid communication of

the conference. His stories about the Polenta culture,

and about sex and art are too long to tell here.
“There is room for maneuver,” he said, "within what
society needs and what it does not know. | agree
with Helfgott, the tail-fin does not exist. What exists
is a depressed luggage compartment." (Helfgott had
stated that the tail-fin was a prevailing, but not the
only, solution to a public need, concluding that the
question was not "Do we want to solve society's
problems?" but “Shall the form in which we give
satisfaction be an imitative form or a new creative
form ?"") But the graphic designer's problem is not
simple, Lionni recognized. "By the very nature of his
activities he mirrors most clearly the discrepancies
between the goals and norms in modern Western
society. His dilemma. . . . is symbolic of the
fundamental dilemma of all designers.”

The panel recognized a further problem in the
devaluation of the communications media, Said

Dr. Meier, "'We are rapidly reaching saturation in the
different kinds of symbols we can put into our
vocabulary. There a small number of persons who
have already discovered what it is like to be pushed
to capacity. We must put more and more meaning
into each specific symbol."

The final words of the session were supplied by
Bernard (low redundancy) Bensen in Bit-Talk, a

communications technique he contributed to the
conference. “Think position not as dangerous as
stated. When computer faced with problem too much
information, rejects least significant, Think possible
if human being learned technique, when saturated,
would reject least significant. At present has not
learned technique, thus very confused, saturated by

mass media. Hope better discrimination be built
into human beings."




Speech by Dr. Jacob Bronowski

Delivered During Final Session of Seventh
International Design Conference in
Aspen, Colorado, June 29, 1957




| said when | spoke early in the week that | thought
this Conference a landmark. The reaseon is simple:
it is a landmark because it is called "Design

and Human Values."

We may take it for granted that no-one in this
Conference, whether a designer or scientist, is in
doubt that the first half of this century established an
important and new conception of design. It saw that
the design of a thing should spring from its function.
Nothing said in this Conference is intended to
belittle that insight.

What we have learned at the midpoint of the century
is not to deny this vision but to ask what more is
needed. How shall we now expand the concept that
the function alone moulds the design? How shall we
go on from this inhuman value, which we painfully
acquired during the last fifty years, so that we may
also include the human values which surround us?

We must make this transition just at the time when it
has become patent that science (in which | include
technology, and all the practical things science helps
to do) is the main organ of change in our society.
Science is often pictured as an inhuman activity. My
business this morning is to say that every scientist

is as deeply engaged as you are in exactly this
transition from the function to the human value. | do
not have to summarise the Conference because that
has already been done in very few words by my
fellow scientist Bernard Benson. What | have to show
you is that your problem is like his and mine—is like

the problem of the contemporary scientist,

Throughout the Conference | have often had the
sense that the man engaged in practical design is
torn between two loyalties. On the one hand he feels
the loyalty of the pure artist to work in the end for
himself alone, by his own standards. And an the
other hand he feels a loyalty to the hundreds of
thousands of people whom his design reaches, and
to all of whom he has a responsibility. This dilemma
between personal and social loyalties is familiar
today to scientists; and it has in great part been
created by science.

As Richard Latham said here, we now live with the
machine—the technical invention, the scientific
discovery. There would be no problem of design for
this Conference if there did not exist machine
production and the mass market for which it caters.
(The absence of these in the building industry makes
the problem of the architect quite different from the
designer's.) The designer today is the man who is
trying to link the value of the arts as a personal
expression to the value of science as a common
responsibility to hundreds of thousands of people.

There are no formal solutions to problems of values,
because there are no final resolutions of conflicts

of loyalties. Every exciting human situation is in the
end a tension between two loyalties. Dr. Amiya
Chakravarty spoke about the tension between society
and the individual; Richard Latham spoke about the
tension between client and buyer; Leo Lionni about




the tension between the creator and the educator.
| could go on quoting such examples from this
Conference. Under them all lies the tension we are
trying to resolve: the tension between man and the
machine. John Kouwenhoven in his keynote address
brilliantly pointed to this tension when he analysed
the history of the word “mechanic' over the last
hundred and fifty years.

You, the designers, are about to go away with one of
two thoughts in your minds. Either you will think that
scientists are inhuman people whe merely disguise
themselves when they come to this Conference or
drink at the Golden Hern, (There has been this
disapproval of science here, and Dr. Myron Helfgott,
who attracted most of it, took it with great humor.)
Or you will see that the scientist inhabits and
struggles with the same world as you because, |like
you, he is trying to match the human aspirations
with the machine tools at our disposal.

| have been stressing the word “human" rather than
the word “values" in the title of this Conference,
because days of argument over the definition of what
is a value have convinced me that this is the more
fruitful stress. The values we have in mind are the
wishes, the satisfactions, the aspirations of our
humanity. This is what this Conference is about; how
to match the wish of people to be people with the
fact that they live in a scientific machine civilisation.
We can either accept this as a crack down the
middle of the world; and if we do, then we too will

crack up. Or we can make the two halves match.

The designer must make them match; as Myron
Helfgott said of himself, "'l am living the problem."

| have written on other occasions about the specific
values, that is, the human aspirations which give
sense and direction to a scientific civilisation.

| should now like to extract four of these values so
that they are seen as forces which help to

organise our own lives.

One of the forces, one of the values of human life is
change itself. We are a species in search of change,
with a sense of experiment and of evolution,

Jane McCullough peinted to the fact that a driving
concept in this Conference was change. Of course
it is, We began the first discussion of the week with
the statement that there is nothing to choose
between one society and another. Now at the end of
the week we no longer think that. We know that we
are committed to think that modern society is better
than the primitive societies. We think this because
we know that human beings change, and that the
change has a direction—the direction which makes
them more human because it makes them more free.

The great single change which science has brought,
of course, has been in the ability to see into the
future; that is, to understand and to enlarge the
choices which we are free to make. In these chojces,
which always change us, we find our satisfactions.

| was amused to hear a panel asked whether their
work was dedicated to satisfy human needs or to
change them. For human beings are not satisfied







unless they are changed in the process. And Leo
Lionni had already implied this when he told the
story of his wife, who came to respect American
civilisation because it gave her the means to
cook Italian polenta better.

These changes do not happen, they are created, The
second human value which must go hand in hand
with change is creation. Not everyone can create
those things in whose presence people feel that they
have been deeply changed. To induce such changes,
to generate the feeling in human beings as they look
at a picture or fly a new aeroplane that something
profound has happened to them—that is the gift of
the men who are able to take the great steps of
creation and imagination,

I know some poets and many scientists, and | believe
that in them the basis of creation is confidence in
themselves. It struck me in this Conference that the
basis of creation in the designer is confidence in
himself as an expression of every man, His
confidence is built on the sense that he is an index
of what every person is.

The designer feels that he knows what people need
because he knows what they are. And he knows this
because he has taken a personal survey of humanity,
simply by looking into his own heart. This is what
put Myron Helfgott (and, by implication, all research
workers) into constant trouble. Few of those at this
Conference felt that he and his IBM punched cards
had anything new to tell them about people; it was

their pride as creative designers to know it already.

I 'am reminded of a classical occasion when the
English actor Henry Irving met a brilliant new critic,
and duly asked him what he thought of his
performance. Irving listened to the reply for some
minutes and then cut the critic short. "Young man,"
he said, "'l do not need your criticism. You have
nothing to tell me that | do not know. | need praise."
So the imaginative designer does not need what
the questionnaires and the IBM machines can tell
him, in itself. He needs it only to confirm his inner
conviction that his passions are those of other
people. The creative designer is sustained by the
confidence that if he sees the problem for himself
then he sees it as every man sees it,

| have been speaking about creation, which is a
familiar value, and which springs from the value
which men find in change. | felt forcibly at this
Conference of designers, however, that you were not
sufficiently proud of your status under a third value:
your status as educators,

In any deep system of aesthetics (and of ethics) the
act of appreciation is understood as a separate act of
creation, The man who appreciates the great

creative work of other artists, designers and

scientists can teach others to share this act. This is
the value of education, that it brings to others this
communion with, this re-creation of the creative vision,

All of you as designers are the great teachers in this




generation. You hold the symbols which really speak
to people. And if you do not feel creative on any
afternoon, then as educators you can still play as
powerful a part in preparing the public for the
experience of new things. But such education needs
just as much courage as does creation. It is always
easier to go to the client with a design from which
all nonconformity has already been filtered out, so
that he will not be tempted to kick it out.

There is a fourth value which is generated by our
scientific civilisation. It is the sense of fulfillment.

It is the summit of our civilisation that we have made
all human beings feel that they have a right to fulfill
themselves because they have the capacity to do so.
Asia and Africa are in ferment because we have
given this secret to them.

We have taught the world that culture is no longer
the privilege of a few. Culture is no longer something
that lingers embalmed in museums. Culture is a
man's fulfillment in his own times; it is his sense of
participation in the present life of his society. That
life goes back Into past tradition too. But it is alive
because, as Ernesto Rogers said, tradition is not the
past but is our choice of the past: our reading of the
present in the past.

|t was said often in the Conference that design must
give the buyer a display of status and of power, Yet
behind these needs we always found the wider
aspiration which science has encouraged in this
century. This is the aspiration of every man to fulfill

himself, and to be respected by his neighbors as
one who has a part to play in society.

The temptation to the designer here is simple. It is
often easier for him to create the illusion of
fulfillment than to offer people a real fulfillment, It is
easier to write horror comics than moving literature.
It is easier to stimulate pipe-dreams than ambition,

This was expressed in one of our discussions in the
phrase that the designer has to choose between
making a drug or a food. The difference between
these is that a drug creates the illusion of
well-being; a food really adds to our well-being.

Bad design and bad designers create the illusion
that they satisfy our aspirations. | am sorry for the
drug addicts who need this illusion; but | should hate
to be a drug peddler. And the business of some
clients seems to consist in peddling whatever
commeodity comes handy—drug or food. If this is so,
then the designer must choose between the business
ethic and the ethic he really wants to live by.

This issue does not stop at tactfully taking the
non-conformity out of the design. Such an issue
never stops at any one compromise. For the issue is
compromise itself. Dare we, as the business ethic
urges, compromise about the things that we

truly value?

| have said that our civilisation, because it is moved
by science, finds its humanity in change, in creation,
in education and in fulfillment. Science has raised







these to the status of values because they express its
own success. But the success of science has a
single and deeper root, Science has succeeded
because it is a discipline which does not
compromise.

This is the basic advantage which the research
worker in his laboratory has over you in your studios.
He lives in a convention which is quite single-
minded. He has been brought up to follow his
judgment in a way which makes compromise almost
impassible for him. This is what investigating
committees never understand: that a man who has
been brought up to be uncomproemising from nine
o'clock to five finds it difficult not to follow his
conscience from five o'clock to nine.

| have written about the values of science in other
places, and shown how they derive from this single
pursuit. One thing is certain: that this ethic will go
on gaining influence. With every year that passes,
ours becomes a more technical civilisation. More
people work with devices which do not admit of
compromise. They work in jobs in which they have
to do something absolutely right. Something has to
be turned or milled to a thousandth of an inch;
something else has to open or close in a thousandth
of a second. Little by little, these people will bring
home the uncompromising ethic of science.

You can ignore these people, but if you do, you will
be designing for a shrinking market in ten or twenty
years. These people, by the tools with which they

work, are learning to find new standards for
themselves. They are learning that the respect of
others is only a lesser form of respect for one's work,
of self respect. You can express this for them only
by respecting your own integrity.

| think it certain that the values and the ethic which
I have sketched are those of the future. Whether you
are going to be a creator or an educator in design,
you will have to live with these, This is why | have
been profoundly absorbed in the discussions here,

| as a scientist know that your job, even more than
mine, is to make the human mind and the machine
parts of the same world. We are all committed, and
we must not be committed to one side; we must
express the humanity of man in what the machine
makes as well as in what the mind makes. In the end
it is not we who judge the products we make; it is
the products we make which judge us.




The 1957 Design Conference is over and plans
for 1958 are being made. It will be a different
conference from that described here, yet will,
we know, retain and develop those essential
qualities which make a Design Conference in Aspen
memorable. It is not too soon to make a note
in your calendar against the last week in June.
Just put down ASPEN—DESIGN




IDCA PANELISTS —1857

CYCLE | Mr. Ernesto N. Rogers
Dr. Jacob Bronowski Via del Chiosti 2
The Square House Milano, [taly
Cleve Hill Prof. Jennie |. Rowntree
Cheltenham, England Berea College
Dr. Amiya Chakravarty Berea, Kentucky
School of Theology
Boston University CYCLE Il
756 Commonwealth Ave. Mr. Bernard Benson
Boston 15, Mass. Benson-Lehner Corporation
Prof. John A. Kouwenhoven 2340 Sawtelle Blvd.
Dept. of English Los Angeles 64, Calif.
Barnard College Dr. Myron J. Helfgott
606 W. 120th St. cfo Lippincott & Margulies, Inc.
New York 27, N. Y. 430 Park Avenue
Dr. George Mills New York, N. Y.
Museum Curator Mr. Leo Lionni
15 Penrose Blvd. Art Director
Colorado Springs, Colo. FORTUNE
Rockefeller Center,

CYCLE I New York 20, N. Y.
Mr. Robert Anshen Dr. Richard L. Meier
Anshen and Allen 1819 Hill Street
461 Bush Street Ann Arbor, Michigan
San Francisco, Calif.
MrIEdmindINSBacon CONFERENCE MODERATOR
City Planning Commission William Friedman
Penn Square Bldg., Sth Fir. Bloomington, Indiana
Fhiladelphial, Fa. CYCLE MODERATORS

J Mr. Lewis Clarke [Mlames Fith
S0} L et Il Jane McCullough
State College Sta.tlon Il mes Raal

' Raleigh, N. Carolina
Mr. Richard S. Latham SEMINAR MODERATORS
Latham, Tyler & Jensen Brian Heath
153 East Huron Herbert Pinzke

Chicago, lllinois Robert Royston




IDCA Conferees—1957
ARIZONA

Robert H. Knight

Sales Promotion

528 East Pierson St,
Phoenix

CALIFORNIA

William B. Adamo

Art Director

Western Paper Box Co.
5468 Brookdale Ave.
QOakland 19

Florence M. Barker
Teacher

760 Via Somonte
Palos Verdes Estates

Saul Bass, Designer
1778 N. Highland Ave.
Hollywood

Phyllis Beacom
Art Instructor, UCLA
54184 Village Green
Los Angeles 16

Robert A. Bechile, Student
California College

of Arts & Crafts

1006 Mound St., Alameda

Ervin J. Bell

Architect, Publisher

F. J. McCarthy, Architect
The Architectural Index
517 Bridgeway, Sausalito

Gretchen S. Bender
1060 Francisco St.
San Francisco 9

Eugene Bielawsk)
Teacher-Designer
Designs Contemporary
1137 Terrace Drive, Napa

Margaret DePatta Bielawski
Designer-Jeweler

Desians Contemporary
1137 Terrace Drive, Napa

Patrick E. Blackwell, Student
Chouinard Art Institute

743 S. Grandview St.

Los Angeles 57

Henry H. Bluhm
Industrial Designer
Magna Power Toal Corp.
668 Coleridge Ave,

Palo Alto

Celin J. Cantwell
Student, UCLA
3866 Carpenter Ave,
Studio City

Don Christensen
Student (Walt Disney)
Choulinarg Art Institute
1550 Laurel Ave,
Hollywood

Aaron Cohen, Student
Choulnard Art Institute
1840 3. Ogden Drive
Los Angeles 19

Delena Constantine
Interior Designer

1220 Sunset Plaza Drive
Los Angeles 46

Paul M. Cook, Enaineer
Raytherm Corparation
855 Berkeley Ave.
Menlo Park

Paul R, Cooley
Student, UCLA
1327 Upten Place
Los Angeles 41

Hal Cox

High Quality Sound Design Sales
798 Del Ganado

San Rafae|

James A, Cross
Advertising Designer
System Development Corp,
Design Direclors

5712 West 75th St.

Los Angeles 45

Michael A, Davenport
Creative Director

J, J. Weiner & Associates
149 California

San Francisco

D. S. Defenbacher
Design Consulitant
6259 Girvin Drive
Oakland 11

T. H. Delap, Designer-Artist
Designers of Callfornia
1293 Union St.

San Frangisco

Harold Dreyfus, Advertising
The Dreyfus Company

511 No. La Cienega Blvd,
Los Angeles 48

Robert A, Eckhart

Art Director, CONVAIR
1045 Hermes

Encinitos

Adele Faulkner

Interior Designer

Adele Faulkner & Asscciates
11973 San Vicente Blvd.

W, Los Angeles 49

Eleanar Forbes, Designer
Directer, Dept, of
Interior Design, GUMP'S
2128 Vallejo St.

San Francisco 23

Kaz Fujita, Student
Chouinara Art Institute
3261)5 City Terrace Drive
Los Angeles 63

Jack Galliano, Art Director
Kaiser Graphic Arts
3160 Cordova Way, Lafayette

Harriet Gill, Social Worker
7114 Terrace Drive, E| Serrito

Harold W, Grieve
Interior Designer

A,1.D. National President
6742 Beverly Blvd,

Los Angeles 34

John T, Griswold, Student
Choulnard Art Institute
3806 Wisconsin St.

Los Angeles 37

David Groot, Student, UCLA
236 23rd St., Santa Monica

Muriel Hagan, Interior Designer
Muriel Hagan Interiors
17286 Ventura Blud., Encino

Susie Hammers|ey
Advertising Asst.
Blum's Candy
2055 California St.
San Francisco 8

Alice Harth, Graphic Designer
251 Kearny St., San Francisco 8

R. Hawkins, Student
Chouinard Art Institute
743 S, Grandview St.
Los Angeles 57

Brian Heath, Manufacturing
Heath Ceramics

791 Bridgeway Blvd.
Sausalito

Edith Heath

Heath Ceramics

791 Bridgeway Blvd,
Sausalito

Doris F, Heineman, Teacher
University of California, Davis

Ulf R, Helgesson, Student, UCLA
2325 Overland, Los Angeles 64

Robert L. Henry

General Manager

Floats, Inc.

2107 Chico Ave., El Monte

John D. Jagger

Industrial Designer
International Business Machines
451 E. San Salvader, Apt. 3

San Jose

Virginia Jarrett, Student
Chouinard Art Institute
7911 Vicksburg Ave.

Los Angeles 45

Jean K. Johnson
Architectural Sec'y
Radoph Schaeffer School
303 South St., Sausalito

Reo Kanagawa, Student
Chouinard Art Institute
743 S, Grandview St.
Los Angeles 57

Laurence J. Kelly
Interior Designer
3763 Leighton St., Oakland 10

Don Knorr, Designer

Knorr & Elliott & Associates
716 Montgomery St.

San Francisco

Jules Kopp, Art Director
Erwin Wasey & Co,
5045 Wilshire Blvd., Los Angeles 49

George Kosmak, Designer
45 Caslle St., San Francisco 11

Walter Landor

Industrial Desianer

Walter Landor & Associates
Pier § North, San Francisco

Rita Lawrence, Manufacturer
Architectural Pottery

1065 Stone Canyon Rd.

Los Angeles 24

Joanna Lindsly, Label Designer
1906 Hyde St., San Francisco

Don McPherson
Cartoonist-Student

Walt Disney Productions
1650 Laurel, Los Angeles

Elaine Mack, Art Secretary
58124 Harold Way, Los Angeles 28

Brian G. Maither, Enginser
Robert R. Tipton & Associates
2409 Telegraph, Berkeley 4

Robert E. Matheny
Student, L.B, State
1104 California, Huntington Beach

Norma Matlin

Teacher, Art Dept,

Lona Beach City College

Box 985, Palos Verdes Estates
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Cris Miller
Student, Pornona College
Box 283, Palos Verdes Estates

Pedro Miller, Teacher
Long Beach City College
Box 283, Palos Verdes Estates

Peter Mock, Student
California College
of Arts & Crafts

1250 Taylor, Apt. 10
San Francisco

Charles T, Newton
Communication Mgr,
Convair Div,

General Dynamics Corp.
750 Bonair Place, La Jolla

R. A. Parker, Treasurer
American Marine Paint Co.
311 California St.

San Francisco 4

G. R. Peterson, Architect
212 Woodward, Sausalito

James F, Real
Advertising Consultant
511 Westlake Ave,

Los Angeles 57

Heinz W. Rejmann, Art Director
Centainer Corporation of America
3588-B Sanbarn, Lynwood

Paul Roseland

Sales Mar., Western Div,
Herman Miller Furniture
414 5, Barrington Ave.
Los Angeles 49

H. J. Rounds, Jr., Engineer
Benson-Lehner Corporation
9023 Lindley Ave.
Northridoe

Robert Royston

Landscape Architect
Eckbo, Royston & Williams
18 La Verne

Mill Valley

Miv Schaaf, Advertising Writer
10848 Weyburn Ave.
Los Angeles 24

Ben Sears, Art Director
1438 West 111th Place
Los Angeles 47

Jules Selcer, Realtor
P, O, Box 2011, Carmel

Frances M. Shloss, Architect
Victor Gruen & Associates
124-A So. Maple Drive
Beverly Hills

Katharene B, Sims, Student
Chouinard Art Institute

743 So. Grandview St.

Los Angeles 57

Jo Sinel
Independent Desianer for Industry
561 Clay St., San Francisco 11

Robert W. Skelton, Photographer
Romaine-Skeltan
875 O'Farrell St., San Francisco

H. Wilson Smith, Artist
3024 First Ave,, San Diego 3

John J. Starr

Product Planning Mar.
Gladding, McBean & Co,
4849 Tocaloma Lane

La Canada

Frank Stovall, Student
Chouinard Art Institute
8064 Tularosa Drive
Los Angeles 26

Marion R. Sternbach
Copywriter

Dan Miner Company
6311 Wilshire Blvd,
Los Angeles 48

Michael C. Such, Art Director
Erwin Wasey & Co.

5045 Wilshire Blvd.

Los Angeles 45

Tom Suzuki, Student
Chouinard Art Institute
743 So. Grandview St.
Los Angeles 57

Bill Tara, Advertising Consultan
511 So. Westlake Ave.
Los Angeles 56

Robert R, Tipton

Industrial Designer

Robert R. Tipton & Associates
2409 Telegraph, Berkeley 4
Helen R. Wexler, UCLA

1616 N. Curson, Los Angeles 46
COLORADO

Sanford E. Aschinger
Artist-Painter

P. Q. Box 71, Aspen

Cile Bach, Museum Registrar
Denver Art Museum

1300 Logan St., Denver

Fred G. Baker, Artist
248 Milwaukee, Denver

Ellen Noreen Baum
Dry-O-Scent Co.
440 Lincoln St., Denver 3




Harry L. Baum, Jr., President
Noreen, Inc.
450 Linceln St., Denver 3

Herbert Bayer, Designer
Container Corporation of America
P.O. Box 128, Aspen

Fritz Benedict, Desianer
Aspen

Ferenc Berko, Photographer
Aspen

Ellie Brickham, Designer
Aspen

Martin Brusse
Pres.-Dir, of Marketing

Rocky Mountain Metal Products Ca.

4041 Mountview Blvd., Denver

Delphine Carpenter, AP Reporter
Aspen

Gene Cenvi, Editor
Cervi's Journal
431 W. Coliax, Denver 4

G. C. Christie, Fine Arts Ass'n
911 Harrison, Canon City

Robert W. Craig
Executive Director
The Aspen Institute
of Humanistic Studies
Hotel Jerome, Aspen

Richard L. Crowther, Architect
580 Humboldt St., Denver

Terese David, Fashion Designer
Box 522, Aspen

Victor Drake, Art Director
Bradford Robinson Printing Co,
3740 S. Huron, Englewood

William R, Dunaway
Edifor & Publisher

The Aspen Times—

The Aspen Flyer

Aspen

Ed Flannery, Jr., Student
Denver University

1400 S. Vine

Denver 10

Harry Francis, Interior Designer
27 Broadmoor Ave,
Colorado Springs

Allx C. Gassmann, Secretary
Norgen, Inc.

131 Sherman St

Denver 3

Jack Hecox, Graphic Arts
Bell System

2581 5: Newton, Denver

Alfred Hoflund
Typographer-Designer
Hotlund-Schmidt
Typographic Service
726 Lincoln St.
Denver 3

Hugh Hyder, Engineer
Shell Structures, Denwer

John G. Jennings
Sales Mar.
Noreen, Inc,
3680 Fairfax
Denver

Charles €. Johnson, Painter
2300 S. Monrog, Denver

Mrs. Carl Jonas
Aspen

Fritz Kaeser, Photographer
Aspen

Bob Kohn, Retail Furniture
American Furniture Co., Denver

Gene Kramaer, Art Director
Bradley Lane Advertising Agency
520 S, Ash, Littieton

Bill Kratzer, Artist
Harry Francis Interiors
323 E. Columbia
Colorado Springs

Bradley Lane
Bradiey Lane Advertising Agency
1061 Elati St., Denver 6

Larry B. Lane
Bradley Lane Advertising Agency
1348 Clermont, Denver 20

Phyllis H. Montrose, Student
Denver University
140 S. Clermont St., Denver 22

Richard Moore; Furniture Store
Bethune & Moore, Inc.:
181 Franklin 5t., Denver

Tom Moore, Architect
Shell Structures, Denver

J. Marshall Morin
Interior Designer, AlID
8 Broadmoor Ave,
Colorado Springs

Partia T. Mayers
Interior Decorator
Partia Moyers Design
1642 Detroit, Denver

Jay Novak, Student, UCLA
1680 Beeler St., Denver

Mrs. John H. Passow
111 Hyman, Aspen

Jack R. Pechman
Plastics Molding
Yorker & Sons
1140 Monaco Pkwy,
Denver 20

Martha Radetsky
2700 E. Belleview Ave.
Littleton

William T. Roback
Printing Sales
Smith-Brooks Printing Co,
8000 East 40th Ave.
Denver 8

Robert O. Roy, Architect
Box 3, Aspen

Ray Schmidt
Advertising Artist
Hotlund-Schmidt
Typographic Service
726 Lincoln St
Denver3

John Joseph Silver, Artist
Denyer Research Institute,
Univ. of Denver

4135 S, Inca

Englewood

Sanford L. Simons
Design Engineer
Nareen, Inc.

Box 78, Star Rte.
Morrison

Harold F. Smith
Advertising Designer

Rippey, Henderson, Bucknum & Co.

2222 S. Raleigh
Denver 19

Mrs. David Tauff
Denver Art Museum
717 Pontiac

Denver 20

Jack Walls
Architectural Draftsman
Fritz Benedict

P. O. Box §32, Aspen

Garth Williams

Harper & Bros., Publishers
Aspen

DISTRICT OF COLUMBIA
Gordon F. Bell, Asst. Chief
Division of Visual Services
Dept, of State, Washington 25

Charles Dunn

Art Director
Nation's Business
4710 49th St., N.W.
Washington 16

Robert Fergser

Interior Designer
Perri-Robere

2601 Woodley Place, N.W.
Washington

GEORGIA

Robert M. Daniels
Art Director, WGTV
University of Georala
Athens

Howard A. Kjeldsen
Commercial Artist
Cox-Kjeldsen-Parker Art Studio
5 lvy Street Bidg.

Atlanta 3

Marshall H. Lane

Art Director

The Coca-Cola Company
310 North Ave., N.W.
Atlanta 13

Arthur T. Swanson
Artist-Designer
Swanson Studios

223 Peachtree St., N.E.
Atlanta 3

Maggie Wesley

Graphics Director

Public Relations Dept.,
Lockheed Aircraft Corp.

4944 Hilden Circle, Chamblee

ILLINOIS

Chris Arvetis, Art Director
Rand McNally & Company
8255 Central Park Ave., Skakie

Bruce Beck, Designer
Design Dynamics

221 N. LaSalle St.
Chicago 1

Hayward R. Blake, Designer
Ekco-Alcoa Containers, Inc,
1314 Oak Ave., Evanston

M. J. Boylston, Artist
A, B, Dick Company
6700 W. Touhy Ave.
Chicago 31

Orrin Bowers, Art Direclor

Lec Burnett Advertising Agency
7669 Sheridan Rd.

Chicago 26

Lou Branscome
Graphic Designer
R. |. David, Inc.
1717 N. North Park
Chicago 14

Robert O. Burton, Designer
21 W. lllinois St., Chicago 10



Robert J. Carey
Art Director
Fulton-Morrissey
132 Richard Ave.
Eimhurst

Maxine Cash, Artist
1358 N. Sedgwick, Chicago 10

Burton Cherry

Graphic Designer

Burton Cherry & Associates
1505 Astor St., Chicago 10

George D, Culler

Director of Museum Education
Art Institute of Chicago

227 Dempster St., Evanston

Gabryel de Million Czarnecki
Designer

Container Corporation of America
57 West Schiller St., Chicage 10

Richard C. Detrich
Designer

General Exhibils & Displays
2162 N. Cleveland Ave.
Chicago 14

Grace Earl

Instructor of Desian

Art Institute of Chicago
522 Church St., Evanston

Ralph E. Eckerstrom

Dir,, Dept, of Design

Container Corperation of America
38 8. Dearborn St., Chicaga 3

Robert Eganhouse, Designer
Container Corporation of America
336 S. Park, Westment

S. J, Fairweather, President
General Exhibits & Displays, Inc.
441 Belden Ave., Chicago 14

Susi French
5801 Dorchester Ave.
Chicago 37

Patricia Glor
Art Institute of Chicago
1444 Wrightwood, Chicaga 14

Mortan Gaoldsholl

Designer

Morton Geldshell Design Assoc.
800 Kimballwood Lane

Highland Park

Francis Haar, Photographer
Container Corperation of America
18 East Elm St., Chicago 11

Reike Hayashi, Student
Institute of Design, I.1.T.
1305 Forest Ave., Evanston

James Z. High, Visual Designer
Container Corporation of America
4716 N. Magnolia St., Chicago

Bob Hodgell, Artist-lllustrater
808 E. Washington, Urbana

Raymond Howard
Marketing-Advertising

Container Corporation of America
819 Parkway Drive, Wheaton

John C. Hunsaker, Art Direclor
Arthur Andersen & Co.
120 S. LaSalle St., Chicago

Susan Karstrom
Graphic Designer
Dekovie-Smith
Design Organization
4880 Marine Drive
Chicago 40

Granville S. Keith
Prof., Architecture
University of lllinois
912 W. Springfield Ave.
Champaign

Joseph F. Kilcullen, Sales Mar.
Container Corporation of America
500 Stratford, Elmhurst

Lee King, Advertising Desianer
Edward W. Weiss & Co.
360 N. Michigan Ave., Chicago

Charles V. La Rocco
Exhibit Designer

3 Dimensions

713 °S. 23rd Ave., Bellwood

Frank Lukes, Commercial Artist
102 East Bellevue, Chicago 11

George McVicker, Designer
520 N. Michigan Ave., Chicago 11

John Massey, Art Director
University of Illinois Press
1204 5, Mattis Ave., Champaign

Midge Metzler, Student
1414 East 59th St.
Chicago 37

Robert Hunter Middleton
Designer

Ludlow Typograph Company
4722 N. Dover St., Chicago 40

Harold E. Minter

Industrial Designer

Motorola, Inc:

1721 S. Prospect Ave.

Park Ridge

Gordon L. Monsen, Typographer
Monsen Typographers, Inc.

22 E. lllinois St., Chicago 11




Phoebe Moore, Designer
1668 Spruce Ave., Highland Park

Robert Moore, Designer
Container Corporation of America
1668 Spruce Ave., Highland Park

James T, Moshier
Artists Representative
AID Graphic, Inc.

110 N, Oak St., Palatine

O, William Neebe
Commerclal Artist
2500 Thornweaed
Wilmette

J. Keith Newhouse, Artist
1189 Terrace Court, Glencog

William Nicoll
Graphic Arts Designer
EDIT, Inc,

4140 Lawn Ave.
Western Springs

Walter P. Paepcke

Chairman of the Board

Container Corporation of America
38 5. Dearborn St., Chicago 3

Rhodes Patterson

Advertising Writer-Designer
Container Corporation of America
38 S. Dearborn St,, Chicago 3

Herbert Pinzke, Designer
Spencer Press
153 N, Michigan Ave., Chicago.1

Carl Regenr, Design Director
Bert Ray Studios
230 E. Ohio St., Chicage 11

John G. Replinger, Architect
Arch. Prof., University of lllinois
4 Burnett Circle, Urbana

Ben Rothblatt

Educator, Univ. of Chicage
5720 Drexel Blvd,

Chicago 37

Wilma Schrock, Secretary
Ludlew Typograph Company
64874 W. Roscoe St., Chicago 13

Donald K. Sederlund, Designer
Denst & Soderlund, Inc.
2205 E. 70th Place, Chicago 49

Helen M. Warren

Secretary

Monsen Typographers, Inc.
2410 Lake Shore Drive

Chicago 13

Edward H. Weiss, Advertising
Edward H. Weiss & Co,

360 N. Michigan Ave., Chicago

Forest Wilson, Designer
Forest Wilson Associates, Ing,
101 E, Ontario 8t., Chicago 11

LeRoy Winbush
Designer-Photegrapher
LeRoy Winbush & Associates
222 S. Morgan St Chicago 7

A. Bernie Woaod, Artist-Designer
Mitchell Eigctronics
721 E, Davis, Arlington Heights

Don Waorland, Exhibit Manager
Museum of Science & Industry
57th & S. Shore Drive, Chicago

J, G, Zdenek, Art Director
Swift & Company

163 Lawton Road, Riverside
INDIANA

William Friedman
Dept. of Fine Arts
Indiana University
Bleemingten

Harry Gelenian
Public Relations
Northern Indiana
Public Service Co.
48 Waltham St.
Hammond

KANSAS

R. T. Aitchison

Publisher, Printer
McCormick-Armstrong Co,
967 Back Bay, Wichita 5

C. N. Fellnagel
Advertising Design
166.N. Tyler Rd.
Wichita

Ted Hawkins

Asst. Art Director
MeCormick-Armstrong Co.
250 Patton, Wichita

George Lea, Student
1866 'N. 81st St., Kansas City

Brent Kington
Student, Kansas Univ.
2504 Buchanan, Topeka

Dave Majure, Art Director
The Fleming Co., Inc.
1729 Amhurst Rd., Topeka
KENTUCKY

James Birnie, Design Director
Reynolds Metals Company
2500 S, Third S1., Louisville
Georae T, Warren, Designer
General Electric
Appliance Park, Louisville

LOUISIANA

Daonald J. Koberg
Student, Tulane Univ.
4412 Eden St

New Orleans 25

Mary Dickard Rouse, Art Teacher

Louisiana Polytechnic Institute

Whitehouse Apts., Apl. 15, Ruston

MASSACHUSETTS
William De Hart
Director of Desiagn
Tawle Silversmiths
260 Merrimac St.
Newburyport

Jacqueline P, Shepard, Designer
Mass. Institute of Technology
65-R Otis St,, Cambridge 41
MICHIGAN

Blaine Gutermuth, Designer

The Upjohn Company

308 Cherry Hill Rd., Kalamazoo

Rebert B. Lytle, Jr., Architect

Asst: Prof., University of Michigan

1030 Arbordale, Apt. 10
Ann Arbor

Yosh Machida, Architect
John Anderson Associates, Inc.
15011 Michigan Ave., Dearborn

MINNESOTA

Robert B. Anderson, Student
Chouinard Art Instifute
3345 Park Ave. So., Minneapolis

Raymond J, Gormley.
Industrial Designer
Remington Rand Univac
324 W. 102nd St.
Minneapolis 20

Frank Kofron
Typographic Designer
213 Seo. 6th St., Minneapolis 2

Wallace A, Monson
Industrial Desianer
Brown & Bigelow
1006 Sumter Ave, Na.
Minneapolis 27

Aribert Munzner
Instructor, Dept. of Design
Minneapolis School of Art
2211 Third Ave. So.
Minneapolis 4

John J. Olson
Industrial Designer
Brown & Bigelow
3024 Lee Ave,
Minneapolis 22

John J. Schwartz
Industrial Designer
Brown & Bigelow
St. Paul

MISSOURI
Bernard Bloom, Architect

400 Washington Ave.
St. Louis 2

Nell Hurley Gross

Real Estate & Home Editor
St. Louis Globe Demacrat
St Louis 1

Donald G. Holmes, Student
Washington University
5215 Neosho

St, Louis 10

Theodore Hyman, Art Director
Kentheon Arts

10007 Green Valley Drive

St. Louis 21

Carl Meyer, Designer
Day-Brite Lighting, Inc.
7209 Stonegate Drive
St. Louis 23

William Mohr, Art Director
Edison Brothers Stores, Inc.
400 Washington Ave.

St. Louis 2

Willlam Pasek, Student
Washington University
5746 Margueite

St. Louis 9

NEBRASKA
Eugene L. Baker, Art Director

Epsen Lithegraphing Co.
834 N. 76th St., Omaha 14

Donald C. Ellis, Art Director
Ayres Swanson & Associates, Inc,
1942 A St., Lincoln

Quentin Moore, Art Director
Allen & Reynolds, Advertising
12300 W.0O.W. Bidg., Omaha 6

Hans F. Nielsen, Art Director
Bozell and Jacobs, Inc.
510 Electric Bidg., Omaha 2

Arthur.C. Starz, Jr., Adv. Mar.

Storz Brewing Company

1807 N. 16th St., Omaha

NEW JERSEY

James T. Baldwin, Student

University of Michigan

1 Gordon Place, Verona e
J. K, Fogleman, Graphic Director

CIBA Pharmaceutical Prod,, Inc.

30 Bertha Place, Basking Ridge



Henry Gardiner
Exhibit Designer
American Museum of
Natural History

Glen Goin Road
Alpine

David Maorris, Student
Alfred University

19 Schuyler Ave.
Newark 8

Barbara J. Weisman
Designer-City Planning
Candeub & Fleissig

331 Washington St.
Newark 2

NEW MEXICO

Max Flatow, Architect
Flatow-Moore, Architects
1840 Comas, N.W.
Albuguergue

NEW YORK

Barbara L. Cady, Copy Editor
The Chartmakers, Inc.
Tappan Landing Apts.
Tarrytown

Raymond B. Dowden
Prof. of Design

Cooper Union Art School
205 W, 15th St.

New York 4

Marianne Dube
Promotion-Merchandising
MacManus, John & Adams
Design Div,

20 E. 93rd St.

New York 28

Richard A, Falk, Dir. of Design
Sweets Catalog Service
6 N. Saxon Ave., Bay Shore

James M. Fitch, Jr,
School of Architecture
Columbia Univ.

New York 27

John M. Gates
Director of Design
Corning Glass Works
718 Fifth Ave.

New York 19

Lawrence Gaynor

Advertising Designer
Pharmaceutical Advertising Assoc.
68-23 Dartmouth St.

Forest Hills 25

Emil M, Gentilella

Commercial Arfist

47 Emerson Place

Valley Stream

Robert Gofi

Design Director
McGraw-Hill Book Co,
West Nyack

William Harlan Hale, Writer
The Reporter
157 E. 67th St., New York 22

Franklin H. Joehnson, Publisher
Product Design & Development
216 E, 49th St., New York

Lon Keller, Art Director
Spencer Advertising Co.
25 Beechmont Ave., Branxville 8

Walter F. Kraus
Industrial Designer
1.B.M.

31 Glenwood Ave.
Poughkeepsie

Thad E, Kusmierski, Student
55-20 Van Cleef St., New York 68

Sara Little, Designer
Lombardy Hetel, New York 22

Jane McCullough, Editor
Industrial Design
18 E. 50th St., New York 22

Joyce Morrow

Executive Administrator

Ametican Institute of Graphic Arts
5 East 40th St., New York 16

Gerald Muscott
Designer of Exhibits
Gardner Displays

41 E. 42nd St., New York

Ariosto Nardozzi, Designer
22 Church St,, Pleasantville

Dr. A, E. Parr

Museum Director
American Museum of
Natural History

79th St. at Central Park W,
New York 24

Dr. Kenrad Prothmann, Visual Aids
7 Soper Ave., Baldwin

Robert C. Rebb
Industrial Designer
1315 Genesee Sti., Utica

Edward Rondthaler

Director

Photo-Lettering, Inc.

28 Nordica Crive
Crotan-on-Hudson

Ernest A. Sanders

Printing & Enaraving
Federated Printing Co,

240 W, 40th St., New York 18

Joyce Silver, Student
University of New Mexico
147-43 38th Ave., Flushing

Jack W, Stringer

Industrial Designer
International Business Machines
3615 Lyndale Drive

Johnson City

Adolph Suehsdorf
Director

Ford Foundation
Office of Reports
41 Hazelton Circle
Briarcl iff Manor

L. Raymend Toucher
Interior Designer
150 E, 61st St., New York 21

Lothar P, Witteborg
Art Director
American Museum of
Natural History

12 Sidney Place
Brooklyn 1

Rudi Wolff, ‘Art Director
William D. MeAdams
214 Riverside Drive; New York 25

Stanley Wyatt, Painter
Columbia University
177 River Rd., Grand View

OHIO

H. Creston Doner

Dir. of Design & Color
Libbey-Owens-Ford Glass Co.
5235 Hammond, Toledo 11

William A. Leonard, Designer
Cincinnati Art Academy
124 Hosea Ave., Cincinnati 20

Arnold |. Lorenzen
Industrial Designer
Owens-l1linois Glass Co.
24539 Charlestown Ave.
Teledo 13

Robert P, Pesko

Art Diractor

Cleveland Electric
Illuminating Co.

3317 Walbrook Ave.
Cleveland 9

Allon T. Schoener

Museum Curator

The Contemporary Arts Center
Cingcinnati 6

OKLAHOMA

Charles Foster, Art Director

Phillips Petroleum Co.
1673 Maple, Bartlesville




Don Moore, Student
Chouinard Art Institute
6101 S. Douglas St,
Oklahoma City

Edward J. Ruscha, Student
Chouinard Art Institute
2105 N.W. 17th St.
Oklahoma City 7

OREGON

Sister Loyola Mary, SNJM
Design Instructor
Marylhurst College
Marylhurst

Sister M. Margaret Elizabeth
SNJM

Teacher

Marylhurst College
Marylburst
PENNSYLVANIA

Warren Blair, Art Director
Smith, Kline &

French Laboratories

504 Dogwood Lane
Conshohocken

John M. Clampitt, Advertising
Aluminum Company of America
1670 Alcoa Bldg., Pittsburgh 19

Richard E. De Paul

Package Designer

Container Corporation of America
882 Windermere Ave.

Drexel Hill

Samuel Fahnestock

Asst. Mar. Market Dev,
Aluminum Co. of America
1327 Sylvandell Drive
Pittsburgh 16

Carl F, Heeschen, Teacher
Allegheny College

301 Cussewago Rd,, Meadville

G, W. Holland, Photographer
1621 Monk Rd., Gladwyne

Michael Lasuchin

Commercial Artist

Container Corporation of America
120 E. Cliveden St.

Philadelphia 19

Matthew Leibowitz, Designer
Frog Hollow Road, Rydal

K. C, Melikian

Kwik Kafe Coffea Processors
of America

Hatboro

H. Douglas Pickering, Instructor
Allegheny College
121 Glenwood, Meadville

Edgar A. Roth
Art Director
U. S. Steel Cerporation
3039 Middletown Rd.
Pittsburgh 4

Albert F, Storz, Graphics
Mel Richman, Ine.
920 Green Lane, Primos

Edmond G. Thomas
Advertising

Chew, Harvey & Thomas
3 Penn Center Plaza
Philadelphia 18

Arnold Varga, Art Director
Ketchum, Macleod & Grove, Inc.
704 Coursir St., McKeesport o

John A. Wells

Sharp & Dohme

(Div. of Merck & Co., Inc.)
West Point

RHODE ISLAND

Bernard Hult, Design Instructor
Rhode Island School of Design
1 Congdon St., Providence 6

TENNESSEE

Velma M. Riley, Instructor
University of Tennessee
609 12th St., Knoxville 16

TEXAS

Jeannie Beal, Student
N. Y. School of Interior Design
3400 Windsor, Austin

Roy Beal, Interior Designer
Beal Co.
3400 Windsor, Austin

R. B. Cadwallader
Interior Designer
Knoll Associates, Inc.
250 Decorative Center
Dallas

Roy P. Cookston, Attorney
5233 Palomar Lane, Dallas

C. B. Cooper, Design Engineer
COMNVAIR-Ft. Worth
Rte. B, Box 695, Fort Worth

Crawford B. Dunn, Jr.
Sales Asst.

Chance Vought Aircraft
6462 Bordeaux, Dallas @

Mrs. Billie Hanks
1505 S. Madison St., San Angelo k

David Johnston
Chemical Engineer
Humble Oil Co.
Monroe City



Walter L. Lengel, Art Director
Chance Vought Aircraft
1446 La Senda Place, Dallas 8

Elizabeth N, Leslie
Interior Designer
3407 Drexel Drive
Dallas &

Ernie Ludwick, Dir.
Creative Design
Texlite; Inc.

1910 Kessler Pkwy.
Dallas 8

Jerald O, Page

Adv. & Pkg. Designer
507 Interurban Bldg.
Dallas 1

Harry Traywick
Artist-Designer

Susan Crane Gift Wrap Co.
3928 Rawlins, Dallas

UTAH

Noel Betls, Student
6063 Highland Drive
Salt Lake City

Charles M. Griffin, Jr., Student
1636 S. 7th E., Salt Lake City
VIRGINIA

William M. Barton

Graphics Designer

U. S. Dept. of State

925 N. Montana St.

Arlingten &5

W, C, Triplett

Chief of Graphics

Bureau of Yards & Docks—Navy
1002 Quandear Rd.

Alexandria

WASHINGTON

Mervyn R, Bailey, Printer

The Craftsman Press

11700 Tenth St. N.W.

Seattle 77

Bob Cram, Arlist
7235 28th St. N, E,, Seattle 15

Art Hupy, Photographer
a09 Boylston, Seattle 3

Mrs. H. H. Irwin, Student
6830 Ravenna Ave., Seattle 16

Felix U. Moitoret

Supvsr. Sales Presentations
Boeing Airplane Co,

5507 E, 58th St., Seattle §

Ted Rand, |llustrator
7621 S.E. 22nd St.
Mercer Island

John A. Rohrer, AlA, Teacher
University of Washinglon

122 37th Ave. N., Seattle 2

J. T, Sjursen, Display Director
Frederick & Nelson

4412 Evanston, Seattle

Nathan Wilkinsan, Architect
John Graham & Co,

1524 38th St. N., Seattle 2

WISCONSIN

Merton R. Barry
Artist-Teacher

Thomas Laufer & Associates
5713 Arbor Vitae Place
Madison 5

Helen Bell, Research Dept.
Kimberly-Clark Corp., Neenah

Allen Bushnell
Designer-Teacher
1333 N. Franklin Place
Milwaukee

Maddalena Dalla Torre
Pkg. Designer

Oscar Mayer & Co,

661 Mendota Ct., Madison

Paul W. Duesler, Artist
Straus Printing Co.
921 E, Lakeside St., Madison 5

John V. Hansen
Industrial Designer
5017 Tomahawk Trail, Madison

Hy Hoffman, Advertising Dept.
Kimberly-Clark Corporation
325 9th St., Neenah

E, C, Keerper
Koerper Enginesring Associates
7414 W, State St., Milwaukee 13

Ted Leyhe, Executive
Miles Kimball Co.
876 Algoma Blvd., Oshkosh

Austin H. Munson
Industrial Designer
Mirre Aluminum Co,
Rte. 4, Manitowoc

Wayne F. Rudebeck
Industrial Designer
Aluminum Goods Mig.

2319 Ninth Place, Two Rivers
Dave Smith, Research Dept.
Kimberly-Clark Corp., Neenah
CANADA

BRITISH COLUMBIA

Ted Bethune, Art Birector
Cockfield, Brown & Co. Ltd.
1164 Melville St., Vancouver 5

C. E. Pratt, Architect
Thompson Berwick & Pratt
1553 Robsoen St., Vancouver
A. MANITOBA

A. J. Donahue, Professor
School of Arch,

Univ. of Manitoba

301 Hosmer Blvd., Winnipeg

ONTARIO

J. D. Birdsall

Art Director-Designer
Rous & Mann Press Ltd,
51 Alexander St. #1407
Toronta 5

Dean Charters, Art Director
Bomac Engravers
Ridgewood Rd.,

Highland Creek

O, K. Schenk, Art Director
Cockfield, Brown & Co. Ltd.
230 St. Leonards Ave.
Toronto 12

D. QUEBEC

D. Barrett

Industrial Designer
Canadian Car Company

17th 8@ Ave. Vaudreuil Terrace
Ile Perrot

ENGLAND

W. M. de Majo
Consultant Designer
33 Jubilee Place
London, S\W. 3

IDCA 1957 Members Not Present
at Conference

Richard L. Aeck
140 Peachiree, N. W.
Atlanta, Ga.

Mary D, Alexander
University of Chicago Press
5801 S. Ellis Ave.

Chicago 37, llI.

Robert O. Bach

N. W. Ayer & Son

235 Montgomery Street
San Francisco, Calif,

Thomas Jefferson Baird
Architect

McKinneys Point
Ithaca, N. Y.

Carver L. Baker
Architect

302 Avenue D, Apt. 3
Redondo Beach, Calif.

Anna N. Ballarian
7 Cumberland Ave.
Plattsburgh, N. Y,

John L. Barrett, ID!
Ambassador P. O. Station
P. O. Box 37, Los Angeles 2, Calif.

Joseph L. Baum

Art Director

Charles Brunelle Company
37 Lewis Street

Hartferd 3, Conn.

Henry B. Baume

Baume & Palivnick, Architects
1225 Bannock

Denver, Colo.

Richard Beale (s)
1003 Whitley Ave.
Whittier, Calif.

Lester Beall

Designer

Dumbarton Farm
Brookfield Center, Conn.

Harry Bertoia
Sculptor
RD #1, Barto, Pa.

Melvin Best
262 S, Greenwood Ave,
Pasadena, Calif.

Kar| 8. Bolander
1161 Via Salerno
Winter Park, Fla.

John S. Bolles
Architect

Pier5, Foot of Pacific
San Francisco 11, Calif.

Sara Bowser

1450 Don Mills Road
Don Mills, Ont.
Canada

Morris Braun
W. Braun Company
300 N, Canal Street
Chicago, IIl.

Hin Bredendieck
Georgia Institute of Technology
Atlanta, Ga.

Lester B. Bridaham
Museum Director
Chicago Historical Society
North Ave, & Clark St.
Chicago 14, 111,

David J. Brunn

Vice President-Merchandising
Drexel Furniture Company
Drexel, North Carolina




Temple Hoyne Buel|
Buell Buiiding

14th & Stout Sts,
Denver, Colo.

Mr. Shirley Burden
8826 Burton Way
Beverly Hills, Calif.

Price Burlingame
Kaiser Graphic Arts
865 Isabella St.
Qakland, Calif,

Will Burtin
132 East 58th St.
New York 22, N. Y.

Ronald Butler
Chatelaine Magazinge
481 University Ave.
Toranto 2, Ont., Canada

Helen J. Cady
223 Thurston Ave., Apt. 20
Ithaca, N. Y.

Mrs. Winifred Caldwell
28 E. Springfield
Champaign, I,

Sam Caudill
Architect
Aspen, Colo,

Leslie Cheek, Jr., Director
Virginia Museum of Fine Arts
Boulevard & Grove Aves.
Richmond 26, Va.

Peter W, Cherry
Eim Street, Monroe
Stepney Depot, Conn.

Charles Christiansen (s)
P. O. Box 338
Georgetaown, Colo,

Duain Claiborne (s)
402 South Race St.
Urbana, lIl.

Albert Cloutier
Consultant Art Director
522 Pine Ave., West
Montreal 18, P. Q., Canada

John Conron

The Centerline, Inc.
207 Lincoln Ave,
Santa Fe, New Mexica

Camille J. Cook
2208 N. Parkside
Chicago 39, I11.

Bob Corey, Art Director

Anderson-McCannell Advertising
731 N. La Brea Ave.
Hollywood 38, Calif.

Sol Cornberg
Mational Broadcasting Co.
RCA Building

New York 20, N. Y.

James Crittenden
260 Floresta Way
Menlo Park, Calif.

Robin C. Cuming
12 Glenrush Blvd.
Toronto, Ont., Canada

Jeanne Davern
Assaciate Editor
Architectural Record
119 W, 40th St.

New York 18, N. Y.

Gerald Davis
Heidelberg Brewing Co.
2120 5. C Street
Tacoma, Wash.

Charles U, Deaton
Deaton Design

805 Central Bank Bldg.
Denver 2, Colo.

J. O. DePree

Herman Miller Furniture Co,
West Washington St.
Zeeland, Michigan

Stephen Deutch, photographer
Deutch Studio

75 E. Wacker Drive

Chicago, I,

Frank Devenny
Devenny-Wood Studios
75 E, Wacker Drive
Chicago, lil.

Robert Sidney Dickens
908 Ernst Court
Chicage 11, 11,

Raymond A. DiPasquale (s)
902 West Oregon
Urbana, lIl.

Jay Doblin, Director

Institute of Design

Ilincis Institute of Technology
3300 S. Federal St

Chicago 16, I,

Elizabeth Derby Eastlund

27 Eucalyptus Path

Berkeley 5, Calif,

Edwin Eberman, Director
Famous Artists Schools
Westport, Cann.

Garretl Eckbo
Eckbo, Royston & Williams
8942 Wonderland Park Ave.
Los Angeles 46, Calif,

Walter J. Edgar
Gazette Printing Co, Ltd,
1000 St. Antoine St., West
Mentreal, P. Q., Canada

Lucille Ellinger
Intericrs Consultant
1860 Montview Blud,
Greeley, Colo.

Alyce T. Emerson
1641 East 72nd St.
Chicago 49, |1,

Harold English

ARTYPE, Inc.

127 S. Northwest Highway
Barringtan, Ill.

Byron Ferris
Designer, Consultant
1015'S. W. Yamhill
Portland 5, Ore.

dJ. Austin Floyd
5140 Dundas St., West
Toronto 18, Ont., Canada

Walter R. Frank
Box 111
Eimhurst, I,

R. Buckminster Fuller
Fuller Research Foundation
6 Burns Street

Farest Hills, N. Y.

Bruno Funaro

403 Avery Hall
Columbia University
New York 27, N, Y.

A. Stanley Furnival
Vickers & Benson, Lid.
110 Church St,
Toronto, Ont., Canada

Kenneth M. Gale
The Mosaic Tile Co.
Zanesville, Ohio

Peter J. Gilleran
Fine Arts Dept,
Wayne University
5429 Second Ave.
Detroit, Mich,

Channing Wallace Gilson
Industrial Design

2046 Hillhurst Ave.

Los Angeles 27, Calif.

James Gisondi
73 Cherry St,
Park Forest, IIl.

Bernard Glassman
262 South 12th St.
Philadelphia 7, Pa.

Carl F, Gould
2339—41st Ave., Narth
Seattle 2, Wash,

Nerman Grant
NBC-TV

30 Rockefeller Plaza
New York 20, N. Y,

Joseph C. Graves
277 Swigert Lane
Lexingten, Ky.

Siegfried Gutterman
6525 Moore Drive
Los Angeles 48, Calif.

Paul Haberfeld

Rose Marie Reid

5200 W, Century Blvd.
Los Angeles 45, Calif.

Margaret Hargreaves
B19 Park Ave.
So. Pasadena, Calii,

Charles W. Harris
Dept. of City Planning &
Landscape Architecture
University of lllinois
Urbana, IIl.

Marlowe Hartung

Miller, Mackay, Hoeck & Hartung
510 Virginia St,

Seattle 1, Wash.

Marvin Hatami (s)
cfo James S. Sudler
Associate Architects
1730 Glenarm Place
Denver, Colo.

Rodney Hatanaka
75 West 1st St.
Hamilton, Ont,
Canada

David Haughten
172'King St., East
Teronto, Ont,
Canada

C. E. Heinzerling
Manhasset, N. Y.

Richard D. Henderson
1871 Altamira Place
San Diego 3, Calif.

Richard E. Hersey, A.D.
Weekend Magazine

231 51, James St. West
Mentreal, P. Q.

Canada

Elizabeth Hillyer

1836 N. Lincoln Ave.
Chicage 14, 11,

e
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Dick Hedgson

Managing Editor
Advertising Reguirements
200 E. Illinois St.
Chicago 11, lll.

Douglas Honnold
306 N. Doheny
Los Angeles 48, Calif.

Kaitchi Ito
Sr. Managing Director

Nikken Sekkei Komu Co., Ltd.

3 1-chome,
Minami-Otsudori, Naka-ku
Nagoya, Japan

Roy H. Jehnson
1427 Sheridan Rd.
Kalamazoo, Mich.

A, F. Jones

Cockfield, Brown & Co. Ltd.
185 Bloor St., East

Toronto, Ont,

Canada

Theodore S. Jones

Institute of Cantemporary Art
230, the Fenway

Bosten 16, Mass.

Kazimierz Karpuszko (s)
1639 N. North Park Ave.
Chicago 14, 11l

Charles E, Kerr (s)
Box 154
Beaver, Pa.

Friedolin Kessler
Artist-Designer-Craftsman
1040 W, San Fernando
San Jose, Calif.

Earl F. Kittleson (s)
1486 W, Hopkins St.
Milwaukee 6, Wis.

Carl F. Klinghammer
Art Director

D'Arcy Advertising Co.
Missouri Pacitfic Bldg.
St. Louis 3, Mo,

Rudolf H. Koepf

Mar., Appearance Design
Small Appliance Division
General Electric

1285 Boston Ave.
Bridgeport, Conn.

Shinji Koike

725 Nukui Koganeimati
Tokyo, Japan

Imre Koroknay

291 Avenue Road, Apt. 10
Toronto, Ont., Canada

Gideon Kramer
15692—23rd Ave., S.W,
Seaattie 66, Wash.

Mrs. Arthur J, Krauss
128 Lake Washington Blvd., No,
Seattle 2, Wash.

Michael Henry Kruger
A, L, Smith Iron Co.
217 Everett Ave.
Chelsea 50, Mass.

J. H. Kuefel
3828 Lavon Drive
Wichita 14, Kansas

Frank F, Kunz
185 St. Clair Ave., W.
Toronto 7, Ont., Canada

William A. Lang
Monsanto Chemical Co.
St. Louis 4, Mo,

Thomas Laufer

T. Laufer & Associates
5710 Arbor Vitae Place
Madison 5, Wisc.

Stephan Lion
20 West 43rd St.
New York 22, N. Y.

Frank A, Lipari
1000 St. Antoine St.
Montreal 3, P. Q., Canada

J. Gordon Lippincott
Lippincott & Margulies
430 Park Ave.

New York 22, N. Y,

Robert MacKichan
Manager, Design & Art
National Broadcasting Co.
45 West 18th 5t.

New York, N. Y.

Frank McCaffrey

Hollywood McCaffrey Motion
Pictures

921 Aurora

Seattle, Wash.

Elizabeth MclLaughlin
Robert F. McLaughlin
P. O. Box 287
Barrington, lll.

Colin C. McMichael

Art Director

Bell Telephone of Canada
Montreal West, P, Q., Canada

Eric Mann

Box 150

111 East Hitt St.
Mt. Merris, 111,

Fred Mann

Rous & Mann Press Lid.
172 Simcoe St.

Toronto 28, Ont., Canada

J, Bourges Mayfield

Vice President

Bourges Color Corporation
80 Fifth Ave.

New York 11, N. Y.

Jehn Meilink
Agnegatan §
Vasteras, Sweden

Mrs. Jean Miller
Box 239
Maple, Ont., Canada

Lecn Gordon Miller
Industrial Design
811 Prospect Ave.
Cleveland, Ohio

Thomas E. Moore
Architect
1765 Sherman St., Denver, Colo.

Arthur Morgan
747 Bellevue Ave., No.
Seattle 2, Wash,

James O'C, Morgan
Morgan Studio

314 Caxion Bldg.
Cleveland 15, Ohio

Domenico Mortellito

E. |, duPont de Nemours & Co,, Inc.

1007 Market Street
Wilmington, Delaware

Gerry Moses, Graphics Editor
Imperial Oil Ltd.

111 St. Clair Ave. West
Torento, Ont., Canada
Tobias Moss

A, |. Friedman, Inc.

25 West 45th St.

New York 36, N. Y.

Georgine Oeri

Solomon R. Guggenheim Museum

1071 Fifth Ave,
New York 28, N. Y.

Hiroshi Ohchi

1118—7 chome
Kamimeguro, Meguro-ku
Tokyo, Japan

Folke Ohisson
390 Minth St.
San Francisco 3, Calif.

Morris Pearlmutter
Edison Bros. Stores, Inc.
400 Washington Ave.
St. Louis 2, Mo.

A. D. Pefiley {s)
Pratt Institule

205 Clinton Ave.
Brooklyn 5, N. Y.

E. W, Peiker, Pres:
Continental Paper Products
1000 W. Louisiana Ave.
Denver, Colo,

Charles Pence
323 L Street
Salt Lake City 3, Utah

Valentine M, Peratt
11720 Edgewater Drive
Cleveland 7, Ohio

Agnes D, Peters
39 East 7Bth St.
New York 21, N, Y.

Norton Peterson
1305 N. Highland
Pittsburgh 6, Pa.

V. Pierre-Noel
Artist-Designer

1220 Quincy St., N.E.
Washington 17, D, C,

P. H. Pilberough

Reed Corrugated Cases, Lid.
Great West Road

Brentford, Middlesex, England

Jim Powell
2130 W. Romneya Drive
Anaheim, Calif.

Sheldon Reed
Schering Corporation
60 Orange Street
Bloomfield, N. J.

Gordon Reekie

The American Museum of
Natural History

Central Park West at 79th St.
New York 24, N. Y.

Jean O. Reinecke
Reinecke & Associates
155 East Ohio St.
Chicago 11, lII.

George W. Reinoehl
A.l.D., LD.I.

Executive Furniture Guild
Exhibitors Bldg.

Grand Rapids 2, Mich.

Walter Reinsel

N. W. Ayer & Son, Inc.
W. Washington Square
Philadelphia 6, Pa.
Mrs. Mary Richardson
70 Avenue Road
Toronto 5, Ont., Canada




J. R. Righenzi

c/o Es Perfecta

275 a 279, rue des Palais
Bruxelles, Belgium

John A. Ritchie
Asst. Promotion Mgr.
WEEKEND Magazine
231 St. James St,, W,
Montreal, P. Q.
Canada

John G. Rivenburgh
Berger-Rivenburgh
468 East Ohio St
Chiecago 11, Iil,

Robert S. Robison
School of Fine Aris
Washington University
St. Louis 5, Ma.

Tom Ross, Art Director
Ketchum, Macleod & Grove, Ing,
411 Seventh Ave.

Pittsburgh 19, Pa.

Harold Rotenburg
557 Boylston St.
Boston 16, Mass.

W. Roy

John Millar & Sons, Ltd,
Mfg. Confectioners

176 Causewayside
Edinburgh 9

Scotland

Jan Ruhtenberg
235 Mesa Road
Colorado Springs, Colo.

John A. Russell, Directer
The University of Manitoba
School of Architecture
Winnipeg, Manitoba
Canada

F. Peter Sachs

Mar., Specialty Div.
Container Corp, of America
38 S. Dearborn St.

Chicago 3, lII.

DeForest Sackett

Deforest Sackett & Associates
220 S. Michigan Ave.
Chicago 4, Il1.

Rudolf F. Schaefer
Rudolf Schaefer, Inc.
251 West 42nd St,
New York 36, N, Y.

Hans Schieger
14 Sydney Close
London, S.W. 3
England

Andrew B. Schmith

Art Director

Sharp & Dohme

Div. of Merck & Co., Ine.
Wesl Point, Pa.

Norman A. Schoelle
Lippincott & Margul
430 Park Ave.

New York 22, N, Y,

Baron Shafton (s)
64 East Bellevue Place
Chicago 11, 1ll.

Louis Shawl

Shawl Nyeland & Seavey
221 Pine St.

San Francisco 4, Calif.

William C. Sherman

1444 Orchard Haven Ridge
Port Credit, Ont.

Canada

H. E. Shigley

Shigley Industrial Design
714 N. Spruce

Wichita 6

Kansas

Dan Short
1801 San Antonio Ave.
Berkeley 7, Calif.

Max H. Silten
128 Club Drive
San Carlos, Calif.

Justus K. Smith
1452 Pennsylvania Si.
Denver 3, Colo,

Cyron Snyder

Container Corporation of America
100 Bush Sireet

San Francisce, Calif,

Grayce C. Solemon
4170 South 13th St., E.
Salt Lake City, Utah

Nils Sennichsen
Sonnico, Munkedamsvn. 35
Oslo, Norway

Raymond Spilman
270 Park Ave.
New York 17, N. Y.

Rosa Starkey

Skinner Hall, Univ. of Mass.

Home Econemics Extension Service
Amherst, Mass.

Harold E. Steinberg
Esterbrook Pen Co,
Delaware & Cooper Sts.
Camden 1, N, J.

Andrew E. Steiner
1640 Briar Park Court, N.E
Atlanta 6, Ga.

Clair Stewart
Rolph-Clark-Stane, Ltd.
201 Carlaw Ave.

803 F Street
Salida, Colo.

Joseph L. Strauss, Pres
Hillison & Etten Co.
638 S. Faderal St.
Chicago 5, Il

Albert Strozer

Adlype Service Ca., Ine.
916 N. Formosa Ave,
Hollywood 46, Calif.

Albert H. Sugawara (s)
1632 Shatto S

Los Angeles 17, Calif.
Deborah Sussman

901 Washingten Blvd,
Venice, Calif.

Ladislav Sulnar
307 Easi 37th St.
New York 16

N, Y.

Robert C, Sutter

49 Ethbridge Road
White Plains

N Y,

Gladys Swanson

H. L. Rugales & Co.
107 N. Wacker Drive
Chicago 6, |11,

Maltby Sykes

Arl Dept.

Alabama Polytechnic Institute
Auburn, Ala,

Fran Taylor; President
Gay Fad Studios

P. @, Box 391
Lancaster, Ohio

Bradbury Thompson

Street & Smith Publications, Inc.

575 Madlson Ave,
New York 22
N Y,

Joseph Thuringer
Rochester Typographic
Service, Inc.

5 St. Paul Street
Rachester 4

N Y

Clifton Train

2 Aberdeens

100 Bain Ave.

Toronta, Ont.

Canada

Lo Trevor

Rous & Mann Press Lid.
172 Simcoe St.

Toronto 28, Ont.

Canada

Hari Van Hosfen

R I, Mullgardt,

z, Man Hoefe,
16208 Chemical Building
St. Louis 1, Mo.

John ©: Van Koert
Casl 62nd 51,
New York.21, M. Y.

W, J. Van Wormer

McCormick.Armstrong
1501 East Doug
Wichita 8 Kar

Frank V. Vitullo
234 East 47th St.
New York, N. Y.

Jerome Vioeberghs
696 Sacramento St.
San Francisco 8, Calif.

Horst von Ravenstein
520 Riverside Drive
Toronte, Ont.
Canada

Bernard Waldman
20w 6th St.
New York, N, Y.

Don Wallance
Maunt Airy Road
Croton-on-Hudson
N, Y.

Charles. P. Waood, Jr,
Devenny-Wood Studios
75 Easl Wacker Drive
€hicago, I,

Heddarich

e trasse 106-114
Frankfurt am Main, Sud 10,
Germany

Herberl J. Zeller, Jr.
Meotorala, Inc.

4545 Augusta Blvd.,
Chicago &1, 111

Zeke Ziner
1205 Ridge Ave,
Evanston, [11.







IDCA Corporate Members—1957

American Museum

of Natural History

79th St. at Central Park West
New York 24, N. Y.

Art Center School
5353 W, Third St.
Los Angeles 5, Calif.

N. W. Ayer & Son, Inc.
W. Washington Square
Philadelphia, Pa.

Beauty Products, Lid.
450 Lincoln Street
Denver 3, Colo.

Benson-Lehner Corporation
11930 W. Olympic Blvd.
Los Angeles 64, Calif.

Blitz-Weinhard Co.
1133 W. Burnside St.
Portland, Ore,

W. Braun Company
300 N. Canal St.
Chicageo, Iil.

Mr. Shirley C. Burden
8826 Burton Way
Beverly Hills, Calif.

Carson-Roberts, Inc.
8811 Alden Drive
Los Angeles, Calif.

Chouinard Art Institute
743 S. Grand View St.
Los Angeles

Calif.

The Coca-Cola Company
P. O, Box 1734
Atlanta, Ga.

Cockfield, Brown & Co., Ltd,
185 Bloor St., East

Taronto, Ont,

Canada

Container Corporation of America

38 S. Dearborn St.
Chicago 3, Il

Continental Paper Producis Co.
1000 W. Louisiana Ave.
Denver, Colo.

CONVAIR—Astronautics
Div. of General Dynamics Corp.
San Diego, Calif,

Cooper & Beatty, Ltd.
196 Adelaide St., West
Toronto 1, Ont., Canada

Corning Glass Works
718 Fifth Ave,
New York 19, N. Y.

Craftsman Press, Inc.
2030 Westlake Ave,
Seattle 1, Wash.

Dry-0-Scent Company
440 Lincoln St.
Denver 3; Colo.

Erwin, Wasey & Co,
5045 Wilshire Blvd,
Los Angeles, Calif.

Frederick & Nelsen
Div. of Marshall Field & Co.
Seattle, Wash,

General Film Laboratories Corp,
1546 N. Arayle Ave,
Hollywood 28, Calif.

Victor Gruen Associates
135 South Doheny Drive
Beverly Hills, Calif.

Harshe-Rotman; Inc.
85, Dearborn St
Chicago 3, .

Heidelberg Brewing Co.
2120 South C St.
Tacoma, Wash.

A. B. Hirschfeld Press
685 Speer Blvd.

Denver, Colo.

Rodney Huni Machine Co.
Qrange, Mass.

|Imperial Oil Lid.
111 St. Clair Ave, West
Toronto, Ont,, Canada

Kimberly-Clark Corporation
Neenah, Wisconsin

Ludlow Typograph Company
2032 Clybourn Ave.
Chicago 14, |11

Luminater-Harrison, Inc,
500 N. Orleans St.
Chicago 80, II,

Herman Miller Furniture Co,
W. Washington St,
Zeeland, Mich.

Monsen Typographers, Inc.
960 West 12th Street
Los Angeles 15, Calif.

Monsen Typographers, Inc.
22 E, lllinois St
Chicago 11, lIl.

Noreen, Inc.
450 Lincoln St.
Denver 3, Colo.

Olivetti Corporation of America
580 Fifth Ave,
New York 36, N. Y.

Poole Bros., Ine.
85 W. Harrison St.
Chicago, Ill.

Puget Sound Group of
Northwest Painters, Inc.
1005 Post St., Seattle, Wash,

Rand McNally & Company
124 West Monroe St.
Chicage, I,

Reynolds Metals Co.
2500 S. Third St.
Louisville, Ky.

Shell Structures
Denver, Colo.

Spencer Press, Inc.
153 N. Michigan Ave,
Chicago 1, Il

Superior Engraving Co.
5717 Santa Monica Blvd,
Hollywood 38, Calif.

Mr. Bill Tara
511 So, Westlake Ave.
Los Angeles 56, Calif.

J, Waller Thampson Co.
410 N, Michigan Ave.
Chicago, IIl.

United Artists

729 Seventh Avenue
New York, N, Y.

The Upjohn Company
Kalamazoo, Mich.

J. J. Weiner & Associates, Ine.

149 California St
San Francisco, Calif.
Yorker & Sons, Inc,
601 E. 48th Ave.
Denver, Colo.



EXECUTIVE COMMITTEE
George D, Culler, Chairman
Chicago, lllinois

Herbert Pinzke, Vice Chairman
Chicago, lllinois

Saul Bass
Hollywood, California
Harry L. Baum, Jr.
Denver, Colorado
Will Burtin

New York, New York
Garrett Eckbo

Los Angeles, California
James M. Fitch, Jr.
New York, New York
J. Gordon Lippincott
New York, New York

Albert E. Parr
New York, New York

STANDING COMMITTEE
CHAIRMEN

Finance

Harry L. Baum, Jr.
Membership

‘Albert E. Parr
Program

Saul Bass
Publications

James Fitch

Public Relations & Publicity
J. Gordon Lippincott
Regional Organization
R. Hunter Middleton
Chicago, lllinois

SECRETARY-TREASURER

Gordon Monsen
Chicago, lllinsis
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BUTTERWORTHS

LEGAL, MEDICAL AND SCIENTIFIC PUBLISHERS

4-5, BELL YARD
TEMPLE BAR
LONDON, W.C.2

TELEPHONE:
HOLBORN 69200

BUTTERWORTHS PUBLICATIONS LTD.

CES/BS/43/59 13th June, 1960.

Dr, Norbert Wiener,

Professor of Mathematics,

Department of Mathematics,
Massachusetts Institute of Technology,
Cambridge 39, Massachusetis,

U'S .A.

Dear Sir,

The supplement of the papers to the IFAC Conference of Moscow has been
sent to you by alr parcel post. We anticipate it will be delivered within
the next few days but if it does not arrive within a fortnight would you
please make enquiries at your local customs office,

Yours faithfully,

g

%" C. E. Slater,
House Editor,
Butterworths Seientific Publications,

CONTROLLED BY BUTTERWORTH & CO (PUBLISHERS) LIMITED
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AN AIR LETTER SHOULD NOT CONTAIN ANY
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RAYMOND WING, M. D.
FAIRVIEW AVENUE AND 21sT STREET
EASTON, PENNSYLVANIA
TELEPHONE EASTON BL 2-3072

June 13,

Dr. Norbert Wiener

liassechussets Institute of Technology
Boston, lMassachussets

Dear Dr. Wiener:

I note thet an International Soeciety of
Cybernetic liedicine has been founded. DBecause
of my interest in this subject for several
years 1 would appreciate any information

aveilable.,

>

/bincerely,
/ :
\ i

A2 ,J’ v d Wineg W
Raymond wWing, M.D.




Miss Jessica Feingold

The Institute for Religious and
Social Studies

3080 Broadway

New York 27, N.¥,

Dear Miss Feingold:

Thank you for your invitation to Professor Wiener to parti-
cipate in the program your Institute has lined up for this year.
Apparently, Dr. Maclver's letter to Professor Wiener did get lost,
for we have no trace of it here,

Unfortunately, Professor Wiener will not be available for a
talk this year as he is spending the next 9 months abroad, lecturing
and travelling, and will not be back until the spring term.

I do hope your sessions will be successful!

Sincerely yours,

Eva-Maria Ritter (Mrs,)
Secretary to Prof, Wiener



